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TASTE RESPONSIBLY 

©2017 BLUE MOON BREWING COMPANY, GOLDEN, CO • ALE 


NO PURCHASE NECESSARY. O/veepstakes begins at or about 10:00 AM MT on 
6/29/17 and ends at 11:59:59 PM MT on 9/4/17. Open only to legal U.S. residents of 
AZ & CA, 21+ years of age. Travel, transportation, parking, and any and all other 
costs and expenses not expressly set forth in the Official Rules are not included 
in the Prize. For Official Rules, including howto enter, prize details and restrictions, 
visitwww.bluemoonbrewingco.com/kaaboo. Void where prohibited. Msg&data rates 
may apply. Text HELP to 90464 for help. Text STOP to 90464 to cease messages. 


TEXT KAAB0017 TO 90464 
AND YOU COULD WIN A 

VIP EXPERIENCE 
AT KAABOO* 
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CONCERTS ARE 18 & UP 
BAND LINE-UP SUBJECT TO CHANGE 
“CONCERT ADMISSION $20 AFTER LAST RACE 
PRE-PAID TICKETS, COMPLIMENTARY TICKETS AND SEASON PASSES 
WILL NOT BE ACCEPTED FOR CONCERT ADMISSION AFTER THE LAST RACE. 
FOR MORE INFO GALL (858) 755-1141 OR VISIT DELMARRACING.COM/CONCERTS 
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FREE WITH TRACK ADMISSION* 
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FRI JULY 21 


STEEL PULSE 

FRI AUG 18 


FRI JULY 28 


FRI AUG 25 


EAGLES OF DEATH METAL SLIGHTLY STOOPID 

FRI AUG 4 SAT AUG 26 


SAT AUG 5 

THE WHITE BUFFALO 
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IUDACRIS 

SAT AUG 12 


FRI SEPT I 

STEVE AOKI 
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»JUST $2900 


MINIMALLY INVASIVE • FASTER RECOVERY 
MINIMAL PAIN • NO HIDDEN COST 


UPPER & LOWER ABDOMEN 
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TUMMY TUCK STARTING AT $3900 
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COMPLETE • NO HIDDEN COSTS 
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NO DOWN TIME! $999 FULL FACE 

LASER HAIR REDUDCTION 

UNBELIEVABLE SUMMER PRICES! 

BOTOX $99 PER AREA 
FULLER LIPS RESTYLANE $385 


MIRA AESTHETIC MEDICAL CENTER 

3140 RED HILL AVE #150, COSTA MESA | 714.544.8678 
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DO YOU KNOW 
SOMEONE WITH 

SCHIZOPHRENIA? 


A clinical research study is now enrolling adults between IS 
and 50 years of age who are currently experiencing worsening 
symptoms of schizophrenia. 




If you know someone who may be eligible and may be interested in participating 
in this study, please contact the research site below for more information, 

NRC Research Institute 
1010 West Chapman Avenue 
Orange, CA 92868 
714-289-1100 



n 

o 

3 

r+ 

fl> 

3 

r+ 

(0 


K I* ^ k k I" A T * tfroin the Rfcrat files ot 

ktU MtAI nourishing nectar nubbins Md* cannon 



Hundreds of Paintings • Meet the Artists 
Free painting classes for children age 7-12 
Prior sign-up required. 
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A portion of all proceeds will benefit the Newport Bay Conservancy. 


Newport Bay 



Conservancy 


Muth Interpretive Center 

2301 University Dr., 
Newport Beach, CA 92660 
www.socalpapa.com 
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the county * issues commentary 


‘Nothing Has Changed. Nothing’ 

Forty-five years ago, Chicanos in Placentia rioted against the city’s racist police 

BY GABRIEL SAN ROMAN 



6 


S treet fires blazed in front of the 

condemned Shamrock apartment 
complex in Placentia on the balmy 
night of June 18,1972. A crowd of 
Chicano youth, angry at Placentia police for 
their baton-happy ways, was growing by the 
hour, and the cops didn’t know what to 
do. Finally, Police Chief Norm Traub 
called community activist Rose Orosco 
and asked her to cool tempers. 

Orosco hastily left a graduation pool 
party and headed to the scene: the 
city’s historic La Jolla barrio, where 
tensions between police and Chica¬ 
nos had existed for decades and were 
finally going to erupt. The spokes¬ 
woman for the Committee of Con¬ 
cerned Mexican-American Citizens 
didn’t even have time to change out of 
her bathing suit. And she didn’t know 
her teenage son, Larry, had been there 
since the trouble began. 

“My friend lit a car on fire in front 
of the campo,” Larry, now 61, says 
referring to Shamrock’s nickname. 

“From that point on, the cops came, 
and we started throwing bottles and 
rocks at them.” 

But United Browns activist Abe Moya 
remembers it differently. Some families had 
stayed at Shamrock, unable to afford hous¬ 
ing elsewhere, and grew angry when utili¬ 
ties were shut off in an effort to force them 
out. 'When the police came into the campo, 
that’s what started the riot,” Moya says. 

Traub also called Frank Burciaga, a mem¬ 
ber of the League of United Latin American 
Citizens (LULAC) Placentia council. With 
Alex Segovia, he headed to the Shamrock, 
where single moms and immigrant fruit 
pickers had lived before the city condemned 
the units to make room for something nicer. 
The 33-year-old Burciaga scolded the crowd 
of about 250, who ignored him as a couple of 
them continued clearing wood from aban¬ 
doned apartments to fuel the fires. 

That’s when Traub stopped rely¬ 
ing on activists to control the situation 
and assembled his force (bolstered with 
backup from the Anaheim, Brea and Ful¬ 
lerton departments) on the bridge across 
from La Jolla. Soon after, they marched 
into the barrio. “Sure enough, they started 
cracking heads and trying to scatter the 
kids,” Burciaga recalls. 

“Somebody got the idea to join arms so 
that the cops wouldn’t come any further and 
beat up the people behind us,” Rose, now 
80, says. “They pushed us out of the way and 
beat up a lot of people anyway.” 

The dramatic scene made news headlines 
at the time (including a dramatic spread in 
the Chicano-centric La Raza magazine), 
but it never penetrated the Orange County 



consciousness. In Placentia, however, the 
riots remain a raw subject for those who 
thought they were going to make things bet¬ 
ter for their barrio but quickly found what 
many are starting to realize today: If you’re 
a police officer in OC, you have impunity to 


ORANGE mm 

PLACENTIA RIOT 


do whatever the hell you want. 

The unrest continued in La Jolla for 
three consecutive nights. Police eventually 
arrested 13 people, mostly minors; four offi¬ 
cers suffered injuries. On the second night of 
rioting, Larry ran with other young people 
into Moya’s home. “I went back outside, and 
the cops grabbed me,” Larry says. “I started 
fighting with them, and they beat me up.” 
The jura left the 16-year-old with a black 
eye and busted nose. “I went home, and my 
mom saw me all beat up. She made a com¬ 
plaint with Placentia police, and they took 
pictures of me.” 

Rose demanded a town hall on police 
brutality during a Placentia City Council 
meeting. Her sister, Gloria Lopez, collected 
stories of abuse—from police knocking down 
front doors to spraying mace at preschool¬ 
ers; city officials gave her two and a half days 
to turn everything in or risk the town hall’s 
cancellation. “You make people mad when 
this happens... very mad,” Lopez told The 
Register. “You don’t beat people’s heads 


when they’re in their house.” 

The Oroscos and others were continu¬ 
ing La Jolla’s proud tradition of fighting 
anti-Mexican bias in a city where the divide 
between rich gabachos and poor Mexicans 
is like few others in OC. The city’s orange 


COURTESY OF UCLA CHICAIMO STUDIES RESEARCH CENTER 

pickers participated in the Citrus War 
of 1936 to fight for a union, and veterans 
returned from World War II to fight school 
segregation and elect one of the county’s 
first Mexican-American council members, 

Alfred Aguirre, in 1958. 

But radicalism was entering Placentia 
thanks to a chapter of the Chicano Libera¬ 
tion Front (CLF). Just months before the La 
Jolla riots, they took responsibility for fire¬ 
bombing an administrative office at Valen¬ 
cia High School. “Our violence has been 
self-defensive in nature,” a communique 
linked to the CLF after the riots read. “We 
have used it to protect ourselves from the 
pigs who have been perpetuating violence 
toward Chicanos for years.” 

Memories differ on who or what exactly 
started the La Jolla riots. But a week later, 
hundreds packed a community center for a 
special meeting. “If this is an All-American 
City,’ what happened?” Rose recalls asking. 

A Placentia News Times reporter later asked 
for her full speech, but she refused because 


the local paper had made a disparaging 
remark about her being dressed in a bathing 
suit during the riots. 

Placentia had a Latino councilman at the 
time, Jack Gomez, but “he didn’t involve 
himself in it too much, even though he was 
born and raised in La Jolla,” says Burciaga, 
who also spoke at the meeting. “Nobody 
really knew how bad things were.” 

After three hours, Gomez and his col¬ 
leagues voted to hand over allegations of 
police brutality to Orange County District 
Attorney Cecil Hicks. The newly formed 
Orange County Human Relations Commis¬ 
sion held a panel seeking out the roots of 
the riot, focusing on the anger over families 
being displaced from the Shamrock apart¬ 
ments. The Placentia Unified School 
District also formed a task force after 
the unrest to look into demands for 
more Chicano faculty and culturally 
relevant coursework. 

While the city soul-searched, the DA 
returned with a report in September 
that found “insufficient evidence” of 
police brutality during the riots. “We 
really weren’t expecting much from 
the district attorney’s office,” Rose told 
the Los Angeles Times in response. 
“They’re not going to investigate their 
own people.” 

An investigator told the paper that 
an Anaheim officer identified by Larry 
wasn’t on patrol that night and that the 
teen told him the officer’s “hand slipped 
on his baton.” 

LULAC continued meeting with city 
officials afterward to create youth pro¬ 
grams, including the Placentia Athletic 
Club, a boxing gym for La Jolla kids. In 
1975, Burciaga helped start Casa Placentia 
for at-risk youth and served as president 
of its board, but the Placentia City Council 
axed its funding six years later. 

Moya also helped with Casa Placentia and 
tried to memorialize the riots through art. 
'We were going to do a mural in Old Town 
Placentia,” he says. 'We did get some fund¬ 
ing, but it was voted down by the city.” 

Rose quit her life of activism after the DA 
report and moved to Anaheim in 1978. When 
riots exploded in that city five years ago, it 
brought La Jolla back to mind. 

“I got frustrated because I was working 
so hard and nothing came of it,” Rose says. 
“The cops didn’t stop doing what they were 
doing, and the schools didn’t get any bet¬ 
ter. Forty-five years ago, and nothing has 
changed. Nothing!” 

GSANROMAN @ OCWEEKLY.COM 
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iask a mexican!» 



» GUSTAVO ARELLANO 


Special Marijuana Edition 


DEAR MEXICAN: Do you 
think legalizing marijuana 
in Mexico would be a good 
way to create jobs and better the economy? 

Chapo Chupa 

DEAR POCHG. Mexico just legalized medicinal 
marijuana nationwide, which will come as news 
to the abuelitaswho have used marijuana- 
infused alcohol to treat sore joints and muscles 
for centuries. While the Mexican is for the 
decriminalization of all drugs everywhere, any 
economy created by Mexico making marijuana a 
legal industry will become subservient to the real 
marijuanos : Americans. And we all know how 
well NAFTA worked out for Mexico. 

DEAR MEXICAN: Los Marijuanos played at 
Seattle Hempfest years ago. Are they the best 
pro-hemp Mexican band out there? Are there 
other Mexican hemp-related bands or prod¬ 
ucts I don't know about? 


about the dangers of beer, wine and tequila. But el 
zacatitol The grass? "Ayyyy," Tosti sighs, before 
scatting so furiously he makes Cab Calloway 
seem as restrained as Paul Robeson. But the best 
Mexican musical marijuana masterpiece is "Mari¬ 
huana Boogie" by the legendary Lalo Guerrero, 
who combined the best of Benny Goodman and 
Cypress Hill to sing about the pleasure of getting lit 
while dancing your nalgas off. Too bad narcocor- 
ridos don't have as much grace.... 

DEAR MEXICAN: I've heard that marijuana is 
a made-up name for smokeable cannabis. It 
comes from Maria and Juan. This pejorative 
term was concocted in the 1930s to stigmatize 
pot smoking with Mexicans in the Southwest. 
During the Great Depression in the 1930s, there 
was a surplus of labor in America, and attempts 
were made to arrest Mexicans for their smok¬ 
ing habits and deport them. Any truth to this? 

Etymology Edna 


Inquring Hempsters Want to Know! 

DEAR GABACHG. Remember the movie Platoon, 
in which the troops were broken up between the 
"heads"—those who enjoyed the ganga while 
singing along to "The Tracks of My Tears" by 
Smokey Robinson and the Miracles—and the 
angry drunks who were known as "juicers"? The 
Mexican is definitely the latter—I'm like the old 
men in the rancho who drink 180-proof sugarcane 
alcohol and can't be bothered with herb, so my 
knowledge of products is limited to whatever my 
home newspaper plugs on potplus.com. That said, 
#respectto those of ustedeswho do smoke— 
Mexican musicians have been on that bit long 
before "Reefer Man." "La Cucaracha" has a line 
about how former President Victoriano Huerta 
could no longer walk because he lacked marijuana 
pa'fumar (to smoke). "El Tirili" ("The Reefer Man") 
by Don Tosti's Pachuco Boogie Boys warns people 


DEAR GABACHA. Only that there was a Great 
Depression. No one—not even the Real Academia 
Espanola—knows the etymology of "marijuana," 
though it's found in Mexican newspapers going 
back to the 19th century. Marijuana use in the 
United States has always been racialized, but 
gabachoshave also stuck the demon weed to 
Filipinos, blacks and "Hindoos." As with most illicit, 
wonderful things, marijuana only became accept¬ 
able when white people began using it. I'd end with 
a joke, but my marijuana humor begins and ends 
with a line from a Cheech and Chong movie: "Hey, 
that's a pretty nice car, man. Better get it back to the 
circus before they find out it's gone." Urn, yeah... 


ASK THE MEXICAN 

at themexican@askamexican.net, 
be his fan on Facebook, follow him 
on Twitter, or ask him a video question 
at youtube.com/askamexicano! 




ill Blood Panel & Hormone Level Work Up 
with insurance or Medicare 
Expires 7/13/16 


FEEL GOOD 

UwtiVh&tfruule-Qut 


IV & HORMONE 

THERAPY 


FIGHT DISEASE \ 

BOOST IMMUNE SYSTEM T 
INCREASE YOUR SEX DRIVE 
& PERFORMANCE 


WELLNESS & REJUVENATING IV INFUSION 


$99 


Introductory Offer 

Expires 7/13/16 


COMPLETE PATIENT EVALUATION 


MIRA AESTHETIC IV & HORMONE CLINIC I 714.544.8678 I 3140 RED HILL AVE #150 COSTA MESA 


Hey You! 

» ANONYMOUS 

Baby Face 

ou are the disheveled clerk at our neigh¬ 
borhood grocery store who looks as 
though you sleep next to the carrots in the 
warehouse. On one of our trips, you reached 
into the pile of crud you had swept to the 
side of an aisle and picked out a little green 
plastic soldier to give to my 14-year-old 
son. Another time, you chased some kids 
out of the store screaming, "Mother¬ 
fucker!" You ended up in the middle of the 



BOBAUL 

parking lot, where the little motherfuck¬ 
ers were nowhere to be found. On one 
hand, you scare the hell out of me, but on 
the other, I feel compelled to thank you for 
bringing the weirdo. I'm sure our suburban 
paradise needs you more than we know. 



HEY, YOU! Send anonymous thanks, confessions or accusations—changing or deleting the 
names of the guilty and innocent—to "Hey, You!" c/o OC Weekly, 18475 Bandilier Circle, 
Fountain Valley, CA 92708, or email us at letters@ocweekly.com. 
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offers only available to 
our subscribers. 
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R t around 8 a.m. on Jan. 26, a group 
of officers from the Santa Ana 
Police Department (SAPD) lined 
the shopping center at the inter¬ 
section of Jefferson Place and 17th Street 
with yellow caution tape. That same morn¬ 
ing, a separate group of officers broke down 
the door of Sky High Holistic Collective and 
began to raid the dispensary. 

Over the next several hours, law enforce¬ 
ment from Santa Ana’s drug division confis¬ 
cated all the cannabis products in the store, 
seized the computers and removed the safe. 
The police also raided another dispensary 
in the same shopping center. By 9:45 a.m., 
empty display cases from both dispensaries 
were sitting on the sidewalk, waiting to be 
dollied into a city-operated moving truck, 
then placed in storage. 

Unlike the infamous Sky High raid of 
May 2015—for which SAPD didn’t have a 
search warrant and were caught on camera 
throwing darts, abusing a paraplegic, and 
looking and acting suspiciously guilty of 
eating pot edibles—this cop invasion took 
place before the store’s operating hours. As 
the clock inched closer to the collective’s 
opening time of 10 a.m., a woman wearing 
an oxygen mask arrived with her caretaker. 
A broken expression fell across her face 
when she realized what was happening to 
her go-to clinic. She wasn’t the only one 
disappointed; more patients who were 
members of the collective arrived, only to 
realize they wouldn’t be getting their meds 
from Sky High that day. 

As word about January’s raid of Sky High 
spread, employees from surrounding collec¬ 
tives flooded the area like vultures circling 
for prey. Groups of people representing dif¬ 
ferent dispensaries—from both the licensed 
and unlicensed shops—stood in different 
parts of Sky High’s shopping center, an area 
that borders Santa Ana’s Floral Park. They 
waited for patients to show up to the closed 
collective so they could hand them flyers 
advertising their dispensaries. 

Some stood at the entrances of the park¬ 
ing lot, while others waited closer to the 
boarded-up dispensary. They waved down 
people in cars who drove into the parking 
lot, approached people who looked like 
they might be walking toward Sky High and 
stood on the street corners to catch patients 
from a different angle. 

“Hey, you should check out our collec¬ 
tive,” said a smiling man who approached a 
woman as she got out of her car. He handed 
her a flyer with several emoji faces and the 
word “LOL” on it—the name of another 
unlicensed shop in Santa Ana. 'We’re about 
10 minutes away from here.” 


M atthew Pappas, an Orange 

County cannabis attorney who 
represents Sky High and a hand¬ 
ful of other unlicensed shops, 
released a statement shortly after the Janu¬ 
ary raid saying the operation took place 
approximately 10 days after he filed suit 
against the city, seeking $650,000 in dam¬ 
ages for three prior raids. The reason the 
city hadn’t returned or paid the requested 
amount of money, according to the suit, is 
because Santa Ana PD “lost, destroyed or 


otherwise converted the property taken” 
from the raids. Among the property, accord¬ 
ing to Pappas, were display cases, cannabis, 
computers and patient records—the same 
items that were taken in the January raid. 

Less than 12 hours after SAPD boarded 
up Sky High, a statement was released 
announcing that a Los Angeles cannabis 
attorney named David Welch would repre¬ 
sent the members of the Santa Ana Canna¬ 
bis Association—a coalition of the Measure 
BB-compliant dispensaries in the city—in a 
civil suit filed against 14 unlicensed shops 
in town. The Santa Ana Cannabis Associa¬ 
tion’s mission is to help ensure medical- 
marijuana businesses are in compliance 
with the laws, as well as to facilitate safe 
access to legal medical cannabis for the 
citizens of Santa Ana. 

“Measure BB was established to pro¬ 


the voters. Those patients who have been 
harmed by Santa Ana will fight back to stop 
the corruption.” 

Fast-forward six months, however, and 
the suit has yet to be served. “I think the 
point of that lawsuit was a publicity stunt,” 
says Pappas. “I’m fairly certain that the raid 
of Sky High was meant to be coordinated 
with the filing of that lawsuit for the press 
because they did a press release of the raid, 
which you just normally don’t do, and then 
Santa Ana PD went into Sky High early 
in the morning before the dispensary was 
open, and they took absolutely everything.” 

The Weekly scheduled a phone interview 
with Welch, but he ended up being unavail¬ 
able and unable to reschedule. According 
to Pappas, he and Welch used to work 
together. “They know my address. They 
could have served [the suit], and they never 
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PAPPUS: "THEY COULD HOVE 
SERVED [THE SUIT], 

AND THEY 
NEVER DID." 


vide guidelines for the operation of a 
medical-marijuana dispensary, including 
the requirements for obtaining a license 
to operate such a business,” Welch says in 
the statement. Aside from not obtaining a 
license, he argued, those facilities don’t pay 
city taxes; provide proper onsite ventila¬ 
tion, which negatively affects the air quality 
of surrounding communities; or perform 
background checks on their employees. 

Pappas immediately released a response 
saying he and his team at McGrath, Pappas 
and Pinchiff Law would represent the 14 
unlicensed dispensaries. “These lawyers 
are suing dispensaries who did not engage 
in bribery and corrupt actions, unlike those 
who were involved in the corrupt lottery 
system,” Pappas said. “The actions taken by 
Welch and his partners to protect the prof¬ 
its of their clients who obtained licenses 
through political contributions and anti¬ 
competitive methods are not only improper, 
but [also] designed to harm the patients for 
whom medical cannabis was provided by 


did,” he says. “There’s a chance it’s even 
been dismissed by now.” 

This low-level war between rogue 
shops and licensed dispensaries in Santa 
Ana began in November 2014, when Mea¬ 
sure BB beat Measure CC, a grassroots- 
backed and more expansive legalization 
initiative, in a special election. Although 
Measure BB allowed medical-marijuana 
dispensaries to operate in Santa Ana, 
the city’s measure capped the number of 
licenses at 20—a number much less than 
CC aimed for. That’s when the city held 
its infamous lottery to determine who’d 
get ownership of those storefronts. 

Santa Ana’s pot lottery is now the stuff 
of cannabis folklore. From the eyewitness 
reports of shady people showing up at City 
Hall with bags of cash to purchase 100 to 
150 lottery balls at $1,490 apiece to allega¬ 
tions that Mayor Miguel Pulido’s personal 
lawyer was going into dispensaries and 
offering his private consulting services, 
evidence that the process wasn’t exactly 


fair quickly piled up, leaving many would- 
be dispensary operators frustrated. Nearly 
three years later, both licensed and unli¬ 
censed shops exist in Santa Ana. Although 
the amount of rogue shops has substantially 
declined since 2014, perhaps the most 
fundamental reason the Measure BB-com¬ 
pliant owners want the rogue shops shut 
down is because the legal shops lose a lot of 
business to their unlicensed competitors. 

“No one is winning here,” says Robert 
Taft, CEO of420 Central, a Measure BB 
dispensary in Santa Ana. “Not a single 
store is winning—they’re all only surviving. 
And there are some that aren’t surviving. 
For example, the Reserve OC has changed 
hands several times.... Then there’s Hand 
n’ Hand, which changed owners and is now 
Cookies OC. These stores aren’t surviving, 
and they are being sold, which technically 
isn’t allowed either.” 


D ne problem is that the rogue and 
Measure BB shops sell exactly the 
same products. “They have all the 
same edibles, vapes, everything— 
they sell the same things we do,” says Justin 
Shivley, the CEO of New Generation, a 
Measure BB dispensary. “And the reality is 
that they’re also clean. I know they’re clean 
because we require batch numbers and test 
results for every product—which are the 
same products they sell, too—that comes 
into the shop.... We get everything from 
the exact same vendors.” 

Additionally, the rogue dispensaries sell 
the products for much less. Cannabis goes 
for as low as $25 per eighth of an ounce 
instead of the usual rogue price of $30 to 
$35. On the flip side, however, there are 
licensed shops selling eighths for nearly $80, 
a colossal ripoff. Shivley says he has received 
a lot of heat from the BB community for sell¬ 
ing the lowest-priced eighths in town among 
the legal stores: $35. According to Shivley, 
that’s the lowest he can go without jeopar¬ 
dizing the livelihoods of his staff, still being 
able to afford New Generation’s rent—which 
is upward of300 times the amount per 
square foot rogue shops have to pay because 
of zoning, taxes and overhead expenses. 

Meanwhile, rogue operators are quick 
to accuse BB shops of using city permits 
to justify high prices that exploit patients. 
“Have you seen the cars some of those BB 
guys drive?” asks Kevin (not his real name), 
a member of a board of supervisors for 
several rogue shops in Santa Ana over the 
past decade, including one the city shut 
down in February. “Some of them own Fer- 
raris, Aston Martins—what is that? I mean, 
yes, a lot of patients come in who are recre¬ 
ational users. But the majority are patients 
who are genuinely sick—and you’re telling 
me all those cars have all been paid off via 
recreational patients? Bullshit.” 

Kevin says the real difference between 
the rogue and licensed shops is that the 
rogues are givingpatients—people who 
are genuinely ill—their meds for what they 
actually cost. “More sick patients go to 
rogue shops than licensed shops because 
of cost, especially in an area like Santa Ana 
because it’s low income. The BB stores are 
» CONTINUED ON PAGE 10 
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» FROM PAGE 9 


taking away from people who are sick and 
don’t have money because it’s all been spent 
on their various forms of treatment,” he 
says. “It’s fucked-up shit.” 

New Generation’s Shivley, for his part, 
agrees that some of the legal shops are 
severely gouging patients. “I’m not here to 
rip people off,” he says. “I understand that 
[patients] all work hard for their money. 

I’m not here to charge them $13 a gram or 
$50 an eighth. I don’t want to name any 
names, but there are definitely some other 
licensed shops in Santa Ana that are ripping 
people off.” 

The BB shop owners also argue that 
the rogue dispensaries don’t pay taxes on 
anything, whereas licensed shops have to 
pay taxes on everything. “The BB shops are 
being taxed on everything from a business- 
license tax to a city tax to a state tax, and 
we pay taxes on all the money we make in 
a year, as well as legal taxes,” Taft says. But 
when it comes to rent, he says, the rogues’ 
rent is cheaper for a reason—and that’s on 
the city. “That’s what happens when you do 
a regulatory scheme: The properties in the 
zoning areas double in price.” 

Pappas, however, argues that all of his 
rogue clients pay business taxes—and not 
because they’re required to like the BB 
stores, but rather because they’re taking it 
on themselves to be as compliant as pos¬ 
sible. “All my clients are unlicensed, but 
they’re all in compliance with state law,” 
he says. “Otherwise, I wouldn’t represent 
them. They all pay state sales taxes, which is 
required by state law But in regards to cities 
like Santa Ana or Long Beach who charge 
10 percent to 15 percent or 20 percent tax on 
medical marijuana, it’s beyond outlandish.” 

Pappas contends that when someone goes 
to the pharmacy to get Oxycontin—a phar¬ 
maceutical opiate that’s killing more people 
in this country than any other drug, legal or 
illegal—patients don’t have to pay any sales 
tax because pharmacies are exempt from 


charging taxes. The same should apply for 
medical cannabis. But the rogue shops do 
pay state sales tax. 

'When the cities say that my clients 
aren’t paying city taxes, even though they’re 
paying state taxes, I have to say: But what 
about CVS and Walgreens?” he says. “They 
don’t pay taxes either, and they’re handing 
out drugs that kill people. My clients aren’t 
paying a 10 percent to 20 percent surtax 
that’s put on top of medical marijuana.” 

Another major reason the Measure BB 
dispensaries are losing business to rogue 
shops is because the licensed shops are, 
as Taft puts it, “handcuffed.” According to 
the Measure BB ordinance, the shops are 
only allowed to legally operate between 10 
a.m. and 8 p.m.—a time frame in which 90 
percent of people are at work. The rogue 
shops, on the other hand, are open any¬ 
where from 8 a.m. to 2 a.m., seven days per 
week. Although every rogue shop has dif¬ 
ferent hours of operation, they’re all open 
after 8 p.m. 

“Most of the BB stores are failing,” says 
Kevin, who is now on the board of direc¬ 
tors of a spiritual church in Orange County 
that uses cannabis as a sacrament. “If you 
close your doors at 8 p.m., you’re losing 65 
percent to 70 percent of your traffic.... So, 
literally, after 8 p.m., people have no choice 
but to go to rogue shops if they want to get 
their meds.” 

The hours of operation have been a 
hot topic at the past several Santa Ana 
City Council meetings. After allowing 
the rogue shops to dominate the market 
after-hours for years, the City Council has 
finally decided to allow for the extension 
of Measure BB dispensary hours. Although 
this should help one aspect of the licensed 
shops’ problems, the BB owners are still 
scrambling to not let their shops go under. 
“Everyone thinks that if you’re a BB shop 
owner, you’re rich,” Shivley says, then 
laughs and rolls his eyes. “No, not even 
close. I’m struggling right now compared to 
when I had my rogue shops. But as soon as 
regulations kick in, I think it will get better.” 

» CONTINUED ON PAGE 12 
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D ne crucial issue the City Council 
has yet to address is cultivation, 
which under Measure BB is cur¬ 
rently illegal. Thus, the licensed 
and rogue shops get their supplies from the 
same place. Taft explains that, in essence, 
the best thing that happened to the black 
market was the approval of Measure BB. 
First, it opened up a larger demand for 
black-market growers. Second, it gave 
these growers the opportunity to sell 
their product at higher prices to the BB 
shops—another way these legal shops feel 
that they’re being gouged. “Unless we have 
cultivation in Santa Ana, well continue to 
feed that same black market,” says Taft. “I 
understand the council gave us extended 
hours, but what that does is give us more 
hours to sell black-market cannabis.” 

Randall Longwith, a cannabis attor¬ 
ney who represents several Measure BB 
dispensaries, including 420 Central and 
New Generation, believes that dispen¬ 
saries should be treated like any other 
business, in that licensed businesses 
should stay open and illegal unlicensed 
shops should not. That same concept, he 
believes, is applicable to cultivation. “The 
way to contain and allow a dispensary to 
maintain safety protocol is to cultivate or 
at least allow cultivation, just like what 
Long Beach is now doing,” says Longwith. 
“I think that’s what Santa Ana should be 
doing. The problem with Santa Ana not 
allowing cultivation is that they’re not 
committing to safety.... We’ve said from 
the beginning that we want safe access— 
this is part of that safe access, which is to 
allow us to cultivate and mandate that it be 
tested and safe.” 

The city of Santa Ana prohibits culti- 



LONGWITH: WANTS 5RFE 
ACCESS FOR PATIENTS 


vation because it believes growing legal 
cannabis will negatively impact the com¬ 
munity rather than benefit it. “There are 
several health and safety concerns regard¬ 
ing indoor cultivation, including the use 
of chemicals, mold, faulty electrical work, 
and a susceptibility to burglary and rob¬ 
bery,” a city spokesperson said. “Indoor 
cultivation requires significant space. 
Commercial cultivation requires the use 
of large, industrial/commercial structures 
to grow marijuana. Legalizing cultivation 
would most likely impact the cost of rent 
at these structures and may have the unin¬ 
tended effect of driving other legitimate 
businesses out of the city.... The city may 
be better served by waiting until January 
prior to considering whether to permit 
commercial cultivation.” 

Although cultivation is a big issue, per¬ 
haps the larger obstacle the licensed and 
unlicensed shops face is related to Weed- 
maps. Known as the “Yelp for weed,” the 
Irvine-based advertising company provides 
ads for both the BB and rogue dispensaries. 
This not only contributes to the licensed 
shops losing business to the rogue stores, 
but it also essentially keeps the unlicensed 
shops open. “I’ve used most of my savings 
on getting [New Generation] built; that’s 
why I don’t spend $10,000 on a billboard 
and pay Weedmaps $30,000 in advertis¬ 
ing,” says Shivley. “I give them $420 a 
month because I literally have to in order 
for us to stay on the map, but I won’t give 
them any more than that. It’s wrong what 
they’re doing. They’re promoting all these 
other rogue guys at insanely low costs—way 
lower than what they offer [the licensed 
shops]_It’s bullshit.” 

Longwith asserts that Weedmaps 
shouldn’t advertise rogue shops in cities 
such as Santa Ana that have opened up 
their borders to licensed shops. “Advertise 
all you want with regard to dispensaries 
in cities that do not have ordinances on 
their books to allow for licensed dispen¬ 
saries,” says Longwith. “But with regard 
to those cities that do have ordinances, 
they should respect that and not advertise 
for businesses that don’t have licenses... 

. Weedmaps has an obligation to respect 
cities that have allowed dispensaries to 
operate legally.” 

Those on the rogue side who partici¬ 
pated in the lottery feel backstabbed by 
Weedmaps. Kandice Hawes-Lopez, an 
Orange County cannabis activist and 
founder of the Orange County chapter of 
the National Organization for the Reform 
of Marijuana Laws (NORML) told the 
Weekly last year that when NORML started 
working on an initiative to get a measure 
passed, they initially failed. So Hawes- 
Lopez and the NORML team talked to 
the dispensaries—all of which were rogue 
at the time—and got a group together to 
approach Weedmaps. They asked them if 
they wanted to be a part of the group, but 
Weedmaps said no because they didn’t 
want to get political. 

Not long after, Weedmaps allowed OC 
NORML to hold its meetings at the compa¬ 
ny’s office, saying it supported the initiative 
Hawes-Lopez and NORML were driving. 

















































SHIVLEY: SHUT DOWN 
ROGUE SHOPSHSSOON 
RS HE GOT R LICENSE 


But several months later, Hawes-Lopez 
discovered that Weedmaps had actually 
contributed cash to gather support for the 
rival, city-supported initiative, Measure BB. 
'Weedmaps paid $30,000 to the city’s cam¬ 
paign instead of ours, which was shocking 
because we thought they were support¬ 
ing us the whole time when, in fact, they 
jumped ship and went behind our backs, on 



HnWES-LOPEZ: FELT SPIED 
ON BV WEEDMHPS 


top of still letting us have meetings there,” 
she says. 'We felt spied on.” 

That experience soured many medical- 
marijuana activists about Weedmaps, 
Hawes-Lopez explains. "I think that’s 
what first ignited the passion and distrust 
that revolves around Weedmaps and why 
groups of people in the medical-marijuana 
industry and community believe that it’s all 
some kind of conspiracy.” 

But things have changed a lot for Hawes- 
Lopez in the past year. As an activist who 
fought alongside the rogue dispensaries, 
she’s now doing community outreach for 
Bud and Bloom, a Measure BB dispensary. 
As an activist, her goal is to begin mending 
the broken community. "I kind of have an 
interesting perspective because I fought 
the fight for years and donated thousands 
of hours of time,” she says. "But these legal 
shops are the reality of what we have, and 
we’re going to have state licensing, too, 
before we know it—like, in a blink of an eye. 
I think people need to start worrying about 
that and getting together to try to open up 
other cities.” 

Although Pappas and Taft are on oppos¬ 
ing sides of the divide, both allege that 
Weedmaps has been and still is involved 
with the Santa Ana City Council. "Every¬ 
body knows that Weedmaps campaigns and 
lobbies at the city of Santa Ana,” says Taft. 
"It’s not a secret.... If you don’t know, it’s 
because you’re not paying attention.” 

(A request to Weedmaps for comment on 
their role in Measure BB, lobbying and their 
stance on rogue shops in the city wasn’t 


returned by press time.) 

Pappas explains that the reason he sup¬ 
ports the rogue shops and their patients 
is because he ethically can’t support a 
scheme he knows is rooted in corruption. 
"I’m just not going comply with a system 
with laws that were enacted by the city 
council and mayor who were in cahoots 
with one another and Weedmaps to create 
a system so that people could bribe their 
way into a license.” 

Then there are those few Measure BB 
shop owners who operate both compliant 
and rogue shops. They not only take away 


ROCKOGRAPHY 

business from the licensed shops, but they 
also contribute to the corruption by dou¬ 
ble dipping, raking in heaps of cash. "How 
can you say they aren’t out for money?” 
asks Kevin. 

"I don’t own rogue shops anymore,” 
says Shivley. "I shut them down as soon as 
I got a license. It’s not even a question—it’s 
what needed to be done. If I want to stand 
for something and believe in something, I 
have to be a part of the example. And I’m 
struggling now. But I’d rather struggle than 
be a hypocrite.” 

MCARREOIM @ OCWEEKLY.COM 







TO ADVERTISE CALL 714.550.5900 
OR EMAIL 

SMABRY@OCWEEKLY.COM 
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TOYOTA SUMMER CONCERT SERIES 
= AT THE PACIFIC AM PH IT HE ATR E = 


July 14 - August 13 Open Wednesday - Sunday 
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AUGUST 11 ■ AUGUST 12 ■ AUGUST 13 


Pacific Amphitheatre Fair time concert tickets include FREE 
admission to the 2017 QC Fair and one free ride on La Grande Wheel. 
Special pre-Fair shows include 2017 QC Fair admission. Save your 
ticket and come back to the Fair 



Rvaric 

AMPHITHEATRE 

«1 FACAMP.COM 







DECADENCE 
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culinary scene meets weed and national 
libation pourers for one epic 
tasting experience! 

September 15,2017 • 7pm-10pm (VIP at 6pm) 

30 RESTAURANTS 
DRINK SAMPLING 
ARTISANAL VENDORS 
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FOXY LADY 


fri/07/07 


[FILM] 



DOTHEBIM! 

The Apple 


Written and directed by Menahem Golan, 
The Apple was released in 1980 but is set 
in the future year of 1994, when disco has 
fascist-like grip on the music industry. Mr. 
Boogalow and his corporation have the 
power to shape the listening taste of an 
entire nation, until talented folk singers 
Alphie and Bibi come along and try to 
resist the temptations of Mr. Boogalow's 
hedonistic lifestyle.The story is a modern 
parable of the biblical story of Adam and 
Eve, if Adam and Eve were hippies who 
are trying to stay pure in the music busi¬ 
ness. Despite its disco-laden soundtrack, 
The Apple is listed on Wikipedia's list of 
all-time worst films alongside classics 
such as Reefer Madness , Plan 9 From 
Outer Space and Showgirls. 

The Apple at the Frida Cinema, 305 
E. Fourth St., Santa Ana, (714) 285-9422; 
thefridacinema.org. 11 p.m. $10. 
-HEATHER MCCOY 


[CONCERT] 

Let's Get Happy 

Summer Happy Hour 

If you’re looking for a way to end your 
work week with a little bit of booze and a 
whole lot of sea creatures, the first of the 
Aquarium of the Pacific’s weekly Summer 
Happy Hours is worth checking out. For 
the next nine 


weeks, you can 
grab a cock¬ 
tail and some 
snacks on the 
Veranda while 


0 ! 


| MORE » 

Ionline 

OCWEEKLY.COM 


you, the sharks, the sea lions and some 
other aquatic friends are serenaded by jazz 
bands. The fun is free with your regular 
admission (or your annual pass, if you’re a 
real citizen of the sea), so it won’t even cost 
you extra money to drink like a fish. 

Summer Happy Hour on the Veranda at 
the Aquarium of the Pacific, 100 Aquarium 
Way, Long Beach, (562) 590-3100; www. 
aquariumofthepacific.org. Free with 
admission ($17.95-$29.95) or membership. 
-JOSHCHESLER 


sat/07/08 


[BURLESQUE] 



TEESE-A-RAMA! 

The Artof theTeese 


When RuPaul refers to someone as "the 
true definition of glamour," it is unwise 
to argue.Tonight, and again on July 30, 
model/burlesque performer/author/ 
entrepreneur Dita VonTeese will sashay 
her way across the stage at the House of 
Blues as part of herThe Art of theTeese 
tour. This show is an expanded version of 
Oita's Crazy Show, which enjoyed a suc¬ 
cessful run at the Crazy Horse cabaret in 
Paris and showcases her flair for merging 
kinkiness and glitziness in her burlesque 
routines. Check her and her dancing 
pals out as they demonstrate what new 
seductive tricks they've got up their glit¬ 
tery, bejeweled sleeves. 

Dita VonTeese'sThe Art of theTeese 
Burlesque Review at the House of Blues 
at Anaheim GardenWalk, 400 Disney 
Way, Ste. 337, Anaheim, (714) 778-2583; 
www.houseofblues.com. 7:30 p.m.; also 
July 30. $35. -SCOTT FEINBLATT 


[THEATER] 

Take Us There 

San Francisco, Mi Amor! 

Playwright, actor and performer Monica 
Palacios has engaged audiences through 
her standup comedy, blogs, theater, 
poems, plays and short stories. Her inter¬ 
secting identities of a Latinx lesbian in 
theater have etched their way into her 
writing, with the latest example being 
the one-woman show San Francisco , Mi 
Amor! Palacios recounts beloved memo¬ 
ries of her time in 1980s San Francisco, 
when her career had just begun: making 
eyes at a waitress in a taqueria, sporting 
a mullet and shoulder pads, auditioning 
for Edward James Olmos, and starting 
the performance troupe Culture Clash. 
She shares these and other vignettes in 
her one-night-only show followed by a 
Q&A with Cal State Long Beach profes¬ 
sor Dr. Anna Sandoval. 

San Francisco, Mi Amor! at the Museum 
of Latin American Art, 628 Alamitos Ave., 
Long Beach, (562) 437-1689; www.molaa. 
org. 7 p.m. $15. — AIMEE MURILLO 
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[CONCERT] 

Our Role Model 

J. Cole 

Over the past few years, J. Cole has 
emerged as a top rapper, even though 
he hasn’t had the widespread love and 
acclaim of someone like Kendrick Lamar. 
Yet, judgingby the size of arenas and 
tickets sold, the public seems to think 
they’re close in stature. Just as much as 
his intricate musicianship, Cole’s heart¬ 


felt lyrics and philanthropy extending to 
urban youths and single mothers have 
garnered him recognition. The self- 
taught piano player channeled that into 
a larger sound, reflected on last year’s 4 
Your Eyez Only. That platinum-selling 
album reaffirms the North Carolina 
native’s status as one of the most impor¬ 
tant voices in rap. 

J. Cole at the Honda Center, 2695 E. 
Katella Ave., Anaheim, (714) 704-2500; 
www.hondacenter.com. 8 p.m. $80-$800. 
-DANIEL KOHN 


[ART] 

Star Masters 

Festival of Arts 

What makes people return to Laguna Beach’s 
Festival of Arts every year? The opportunity 
to see more than 500 works made by estab¬ 
lished artists in a prestigious, juried exhibi¬ 
tion; the chance to learn a new skill at more 
than 300 workshops and classes for students 
of all ages; tours, demonstrations, raffle 
prizes, concerts and entertainment every 



CHIC 

FEATURING 

NILE 

RODGERS 

JUL15 


DOOBIE 

BROTHERS 

AUG 18 


TOTO AND 
PAT BENATAR & 
NEIL GIRALDO 

SEPT 1 


STEPHEN STILLS 
& JUDY COLLINS 

SEPT 3 


STEVE 

WINWOOD 

SEPT 2 


STARTING 

AT 


(PER NIGHT) 


RELAX & .Mm** 

RECHARGE PACKAGE 


SEE WEBSITE FOR FULL LIST 

OF BIG NAME 

ENTERTAINMENT 


■ ONE NIGHT DELUXE HOTEL ROOM 

■ $20 GIFT CARD ■ $20 FREE PL# 

■ $45 RESTAURANT CREDIT 

■ 1 PM GUARANTEED CHECKOUT 


18JHOLE CHAMPIONSHIP 
GOLF COURSE 


40 TABLE GAMES 


.2,000 OF THE HOTTEST SLOTS 


250-ROOM HOTEL 


SIX RESTAURANTS 


■ www.FantasySpringsResort.com 

In the Palm Springs Valley ■ 90-min Drive from Orange County 


ROCKYARD 


Hotel prices, are per night plus resort fee. Retax & Recharge Package valid Mon. - Thuns. through 9/30/17. Blackout dates 
may apply. Ask For code HEAT. Credit card required as deposit at hotel check-in. Cash is no longer an acceptable form 
for room deposit. Management reserves the right to cancel or modify promotions at any time. 


week; and much more! At a spry 85 years old, 
the annual festival and its summertime Pag¬ 
eant of the Masters events have celebrated 
Laguna’s contemporary fine-art scene while 
giving a nod to its past. And when you visit, 
be sure to see the Pageant of the Masters’ 
“Grand Tour”-themed theatrical spectacle, 
which brings masterpieces to life. 

Festival of Arts at 650 Laguna Canyon Rd., 
Laguna Beach; www.foapom.com. 9 a.m. 
Through Aug. 31. Festival of Arts, free; Pageant 
ofthe Masters, $20-$192. — AIMEE MURILLO 

mon/07/10 


[CONCERT] 

Here They Come 

The Roots 

Before they were Jimmy Fallon’s house band, 
Philadelphia group the Roots were drop¬ 
ping resonating beats with their East Coast 
hip-hop flair and progressive lyrics. They are 
currently working on their 17th studio album, 
End Game, the follow-up to 2014’s And Then 
You Shoot Your Cousin. As if the band didn’t 
have enough projects, co-founders Tariq 
“Black Thought” Trotter and Ahmir “Quest- 
love” Thompson started Passyunk Produc¬ 
tions and are working on two children’s shows 
for Amazon. More than 20 years after emerg¬ 
ing on the scene, the Roots continue to create, 
produce and drop those funky-jazz beats. 

The Roots at House of Blues at Anaheim 
GardenWalk, 400 W Disney Way, Ste. 337, 
Anaheim, (714) 778-2583; wwwhouseofblues. 
com. 8 p.m. $55. -CYNTHIA REBOLLEDO 


tue/07/ll 


[FILM] 

Crack That Whip 

Raiders ofthe Lost Ark 

Considered one of the greatest films of all 
time and nominated for nine Oscars, director 
Steven Spielberg’s adventure tale (from a story 
by George Lucas) is a classic of American film. 
Initially, the two creators disagreed on much 
(Spielberg wanted Indiana Jones to be a Bon- 
dian playboy and alcoholic, while Lucas saw 
him as an academic) and the final script was 
rejected by every major studio. The film even¬ 
tually became the top box-office draw of 1981 
and remains the 25th-highest-grossing film 
of all time, when adjusted for inflation. Brush 
up on your Indy trivia and relive the wild ride 
once again. And remember: Never bring a 
sword to a gunfight. 

Raiders of the Lost Ark at Directors Cut 
Cinema Regency Theatre, 25471 Rancho 
Niguel Rd., Laguna Niguel, (949) 831-0446; 
www.regencymovies.com. 7:30 p.m. $8. 

-SR DAVIES 













wed/07/12 


[CRAFT EVENTS] 

Life's a Stitch 

Stitch Night 

No one knows how to get crafty like 
Maridee and Barbra, the gals behind the 
Yarnover Truck, a mobile yarn boutique 
that travels across Southern California to 
encourage folks to pick up some sticks. 

The bright-blue truck also offers a wide 
assortment of natural, fiber-based yarns 
with which people can learn how to knit or 
crochet. Every second Wednesday of the 
month, the Yarnover Truck stops at SoCo 
Collection for the monthly OC Stitch Night, 
where locals can connect, spin a yarn, ask 
questions, and show off finished projects 
to lovers of the craft. You can even pick up 
some new materials and get started on that 
scarf for grandma’s Christmas present! 

Orange County Stitch Night at SoCo 
Collection, 3303-3323 Hyland Ave., Costa 
Mesa, (949) 760-9150; socoandtheocmix. 
com. 5 p.m. Free. — AIMEE MURILLO 



[CONCERT] 



HE’S ALL RIGHT 

Kenny Loggins 


It was certainly a surprise for both older 
and younger fans when bassist/singer 
Thundercat debuted his single "ShowYou 
the Way," featuring not one, but two easy- 
listening superstars: Michael McDonald 
and Kenny Loggins. In retrospect, it 
makes sense. Loggins, who was part of 
essential 70s bands the Nitty Gritty Dirt 
Band and Loggins and Messina before 
going solo, is an adult-contemporary/ 
easy-listening master, whose influence 
could easily be noted onThundercat's ear¬ 
lier work. One of the most recognizable 
American voices of all time, with songs 
that have become iconic thanks to their 
use in movie soundtracks, the Grammy- 
winning singer will be backed by the 
Pacific Symphony to bring this rare local 
engagement to another level. 

Kenny Loggins with the Pacific Sym¬ 
phony at Pacific Amphitheatre, 100 Fair Dr., 
Costa Mesa, (714) 708-1500; www.pacamp. 
com. 8 p.m. $27.50-$60. -AIMEE MURILLO 


thu/07/13 



[COMEDY] 


BIG KID 

John Mulaney 


Looking far more like a math teacher 
than a comedian, John Mulaney offers 
a refreshing openness about his own 
anxieties and foibles, as well as a unique 
perspective toward people and situ¬ 
ations that he recounts with hilarious 
impressions. Using over-the-top gestures, 
Mulaney opens up about his personal 
life and milestones in his routine, and 
he will no doubt catch frequent audi¬ 
ence members up to speed at tonight's 
stop in his national Kid Gorgeous tour. 
Having accomplished so much since 
his last comedy special, The Comeback 
Kid— regarded as probably his best to 
date—it's clear Mulaney has moved far 
past the "kid" level in his career to reach 
the respect and renown of his peers. 

John Mulaney: Kid Gorgeous at City 
National Grove of Anaheim, 2200 E. 

Katella Ave., Anaheim, (714) 712-2700; 
www.citynationalgroveofanaheim.com. 

8 & 10:30 p.m. $35. -AIMEE MURILLO 


[CONCERT] 

Have Some Pity 

Pity Party 

Four punk-y bands born to be friends are 
scheduled for this Constellation Room 
show: Local-ish ragers Pity Party (Girls 
Club) are right on the edge of putting out 
a new album of from-the-heart indie/alt/ 
pop/emo/etc. And yes, that’s a pile of quali¬ 
fiers—but their last album had a little bit 
of everything, plus a lot of whatever magic 
power makes hundreds of people sing along 
to every word of your songs. Tour mates the 
Red Pears put out a Strokes-y, yet DIY album 
a few years back, but they have a soft spot 
for a slow song, too. Support comes from 
poppy garage punkers Beach Goons—raw 
ennui at considerable velocity, just like you 
like it—and Texas’ Junkie, who like to add a 
strong surf-y guitar lead to their catchy punk 
songs. If you like one of these bands, you’ll 
like the rest—and if you love any of these 
bands, there couldn’t be a better bill for you. 

Pity Party with the Red Pears, Beach 
Goons and Junkie at the Constellation 
Room, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; www.observatoryoc.com. 

8 p.m. $8. -CHRIS ZIEGLER 





7/8 
JUNIOR 
BROWNS 


i ?? 

JACK RUSSELL’S 
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7/18 
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THE COACH HOUSE 

www. thecoachhouse. com 


TICKETS and DINNER RESERVATIONS: 949-496-8930 

7/7 BIG BAD VOODOO 
DADDY 

JUNIOR BROWN 
JACK RUSSELL’S 
GREAT WHITE 
MICKY DOLENZ 
(of The Monkees) 

TOMMY EMMANUEL 
TOMMY EMMANUEL 
COLIN HAY 
MISSING PERSONS 
BUDDY GUY 
LUKAS NELSON and 
PROMISE OF THE REAL 
JOHN WAITE 
BEATLES vs STONES 
-A Musical Showdown 
SUPER DIAMOND 
(Neil Diamond Tribute) 

DOKKEN 

An Intimate Evening 
w/ JD SOUTHER 
TIERRA 
DESPERADO 
(Eagles Tribute) 

THE ALARM 
THE SWEET 
HONK/ VENICE 
DAVID LINDLEY 
KEVIN NEALON 
THE RAT PACK 
Live From Las Vegas 
GUNtBOAT KINGS 
LARRY CARLTON 
WILD CHILD 
(Doors Tribute) 

IAN HUNTER 
& THE RANT BAND 
LEO KOTTKE 
AL Dl MEOLA 
PAT BOONE 
OC HOUSEWIVES 
SPONGE - Performing 
“Rotting Pinata” 

JUMPING JACK 
FLASH’S “Stones & 

Stewart Show” 

RIK EMMETT OF 
Triumph Acoustic 
THE DRIFTERS 

UPCOMING SHOWS 
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DOKKEN 


8/26 . 
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IAN HUNTER 
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11/12 

IDERELLA’t 
TOM KEIFER 


10/25 

STEPHEN STILLS & 

11/24 

THE EVERLY 


JUDY COLLINS 


BROTHERS 

10/26 

STEPHEN STILLS & 


EXPERIENCE 


JUDY COLLINS 

11/25 

CASH’D OUT 

10/27 

AMERICA 


(Johnny Cash Tribute) 

10/28 

AMERICA 

1/19 

LITTLE RIVER BAND 

10/29 

OINGO BOINGO 

1/20 

Guitar Legend 


HALLOWEEN DANCE 


DICK DALE 


PARTY 

1/21 

HERMAN’S HERMITS 

11/4 

SINBAD 


with PETER NOONE 

11/11 

ROBERT CRAY 

2/14 

OTTMAR LIEBERT & 

11/12 

CINDERELLA’S 

TOM KEIFER 


LUNA NEGRA 


tFCketveb 866.468.33991 33157 Camino Capistrano \ San Juan Capistrano 


Like Us on facebook. com/coachhouseconcerthall \ follow us on Twitter @coach_house 
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HOLElrfltlEWALL 

» GUSTAVO ARELLANO 

Poblano, 

Por Favor 


CEMITAS ANDREA 
on the corner of Fifth and Hawley 
streets, Santa Ana, (714) 984-9587 

A bout 15 years ago, residents from the 
Mexican state of Puebla looked as if 
they'd become SanTana s next big Mexican 
community. Restaurants around town went 
beyond mole poblano to offer regional 
specialties such as tacos placeros (the 
original breakfast tacos—pay attention, 
Austinites!), tacos arabes (a mestizo take 
on shawerma sandwiches) and cemitas 
poblanas,the greatest sandwich of them all. 
A cemita has crunch, zing, sweetness, heat 
and creaminess thanks to a specific lineup: 
a challah-like bread, freshly fried milanesa, 
chipotle peppers, avocados and Oaxacan 
cheese. But what syncs everything is 
papalo, a leafy herb that tastes like tinfoil yet 
has a magical, refreshing quality that makes 
your hefty sandwich sit light on the panza. 

The poblanos never took hold like, say, 
michoacanos and chilangos. The food 
not only didn't become a regular part of 
the SanTana diet, but it's also almost com¬ 
pletely gone from the city. That's why I try to 
spend as much time as possible at Cemitas 
Andrea, a trailer in an industrial area of the 
city slated for gentrification—so visit ASAP. 
Its menu offers just quesadillas, cemitas, 
sandwiches and tostadas. But here is 
where you get the big, robust flavors that 
make poblanos renowned across Mexico 
and earned an eternal fan in Anthony 
Bourdain (he once said that his poblano 
line cooks and chefs over the years 
made "most [cooking schoolj-educated 
white boys look like clumsy, sniveling little 
punks"). Atostada of tinga de res (beef 
cooked in a chipotle sauce that stings) is 
massive, crunchy, juicy. Even better are 
the quesadillas—get the one with queso 
de panela, which finds cubes of the moist 
cheese slathered in crema and salsa verde 
folded into a spectacular, lightly fried, hand¬ 
made corn tortilla. And while pambazos are 
technically from Mexico City, no one com¬ 
plains at Andrea because the salsa-soaked 
thing is muy grande and muybueno. 

As for the cemitas themselves? The 
bread could be better, but the interplay 
of ingredients is perfect. Especially 
the milanesa, the best I've ever had in 
OC—as fluffy as tempura, as filling as a 
chicharron and as endangered as the 
middle class. Go to Andrea's now. 

GARELLANO@OCWEEKLY.COM 


READ MORE ONLINE 
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BRIAN FEINZIMER 

Dazed and Enthused 

Huntington Beach’s Pacific Hideaway is fun, breezy, delicious 

BY EDWIN GOEI 


T here was a commotion at 

the table nearest the hostess 
podium. A man, who was with 
his wife and young daughter, 
had just discovered a still-smoldering 
doobie on their table. And he wasn’t 
happy about it. I couldn’t hear what 
he said to the hostess, but I imagine it 
was something like “What is this?” and 
“What’s it doing here?” 

Cool and collected, the hostess 
explained that it came with the drink he 
ordered. It was clipped on the side of the 
glass, she said, and it must have fallen 
onto the table before he noticed it. He 
calmed down after that but still asked for 
her to take it away. The hostess obliged 
and apologized for the confusion. 

After things settled down, I went up to 
the hostess. 

“What drink was that?” I asked. 

“Oh, that was the 'Dazed and Con¬ 
fused.’ It comes with a sage and oregano 
cigarette,” she explained. “The smoke is 
supposed to smell like...” She hesitated. 
“Pot?” I asked, finishing her sentence. 
“Yes,” she smiled sheepishly. 

“That’s brilliant!” 

And I meant that. It was my second 
visit to Pacific Hideaway in a week, and 
seeing that mock ganja garnish was just 
the latest in a string of surprises. This, 
after all, was a hotel restaurant. Before 
I went, I had expectations of bar burg¬ 
ers, chicken wings, flatbread pizzas—you 
know, the usual suspects. 

But as soon as I arrived, I realized I had 
it all wrong. Pacific Hideaway resembled 
nothing I’ve seen from the Hilton or Hyatt 


portfolio. There was a cinder-block wall 
and a colorful mural of a Frida Kahlo- 
esque figure covered in flowers painted 
on brick. We sat on metal chairs that 
screeched when we moved them. Most 
important, a series of windows let in the 
sunshine and capitalized on the view of 
the Huntington Beach Pier. The place felt 
less like a restaurant and more like a tropi¬ 
cal beach-side shack where I could order 
an umbrella drink while in flip-flops. 

I read later that this third-floor eatery, 
which used to be Zimzala, was part of a $3 
million revamp of the Shorebreak Hotel. 
The hotel also got a face-lift. Through 
it all, Zimzala’s chef, JT Walker, stuck 
around. Now seemingly free of con¬ 
straints, he’s built a menu that’s nearly all 
Asian, Latin-inspired or a combination of 
both. We ate a refreshing amberjack crudo 
in a tangy aji Amarillo sauce that was 
almost a Peruvian tiradito. Mussels were 
steamed in a Thai red curry, lemongrass 
and coconut broth, hitting the sweet spot 
between tom kha gai and beef panang. 
There were also bulgogi tacos that nod to 
Kogi, and a tender fried calamari served 
with a chipotle-honey dipping sauce so 
perfect I can’t decide whether to call it 
Latin-inspired or just inspired. 

I also noticed that Walker seems to 
delight in lettuce wraps. There were no 
less than three dishes supplied with let¬ 
tuce leaves to cradle the featured dish. 

The best might be the excellent house- 
made Lao sausage with crispy rice that 
has quickly become the restaurant’s most 
popular. But the most show-stopping 
menu item is the crispy snapper, which 


comes in a huge tray with a mess of Viet¬ 
namese herbs, lettuce and a bowl of warm 
bun noodles. 

At $48, the snapper is the most expen¬ 
sive thing you can order. It’s meant for 
two, and when it arrives, it does so with 
more flair than the starring dish at a lavish 
Chinese wedding banquet. A whole snap¬ 
per is fileted, the meat cut into chunks, 
covered in a light batter, and then deep- 
fried along with its bony carcass and head 
that join it on the platter. 

If it sounds a little like Vietnamese cha 
ca thang long, you’d be right, but only 
slightly. Just to prove he can, Walker serves 
his fish with a variety of banchan (yes, he 
calls it that), including homemade green- 
apple kimchi, an addictive Thai shredded- 
papaya salad and cucumbers pickled in a 
nude cham-esque sauce. Not content in 
just paying homage to three distinct Asian 
cultures in one swoop, he also blends a few 
more by mixing gochujang, Sriracha and 
chipotle together in a sauce that was sup¬ 
posed to be the fourth banchan. 

I didn’t like this sauce; it wasn’t work¬ 
ing with the rest of the dish. But I stopped 
short of huffing, “What is this?” and 
“What’s it doing here?” like that “Dazed 
and Confused” dad from earlier in the 
evening. Instead, I rejoiced that the chef, 
like the bartender, had the huevos to do it. 


PACIFIC HIDEAWAY 

500 Pacific Coast Hwy., Huntington Beach, 
(714) 965-4448; www.pacifichideawayhb. 
com. Open Sun.-Thurs., 7 a.m.-ll p.m.; Fri.- 
Sat., 7 a.m.-midnight. Dinner for two, $50- 
$75, food only. Full bar. 
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CYNTHIA REBOLLEDO 

Yes, Cerritos! 


All the pastries at Kape Republik 


K ape Republik in Cerritos (yes, 
Cerritos is in Los Angeles 
County, but unlike Donald 
Trump, we don’t believe in 
borders or pinche walls) is celebrating 
a year of blending traditional Filipino 
flavors with French and American pas¬ 
tries. The genius here is Karla Purifica- 
cion, who has earned a following for her 
beloved ube crinkles, pandan madeleines 
and “Purple Rain” drank, a frosty treat 
made with real ube and coconut milk 
and topped with ube ice cream. It’s an 
admittedly small menu, but Purificacion’s 
expertise with pastries and Pinoy tradi¬ 
tions create the best things to come out of 
Cerritos since the Auto Square. 

First-timers should start with kape (Taga- 


^■ 

EatthisNow 

» CYNTHIA REBOLLEDO 

log for coffee) and baked turon roll, a palm¬ 
sized, flaky puff pastry filled with jackffuit 
and banana—crisp on the outside, fruity on 
the inside and dusted in brown crystallized 
sugar. And if you’re not a morning person, 
Kape Republik’s got you with its “Hangry 
Hour”: Mondays through Thursdays from 
8 p.m. to closing, all pastries are 50 percent 
off until they sell out—purps FOR DAZE! 


KAPE REPUBLIK 

17206 Norwalk Blvd., Cerritos, (562) 865- 
5000; www.kaperepublik.com. 


Drink jftheWeek 

» ANNE MARIE PANORINGAN 

Rose Snow Cone 
at Andrei’s 
Conscious Cuisine 


I have a co-worker who keeps a running 
list of all the National [Pick Your Favorite 
Food] Day celebrations, so as to keep us 
in the loop. Some holidays, though, are 
best enjoyed outside of working hours, and 
National Rose Day is one of them. 

Celebrated in June, the pink drink is 
a refreshing reminder of comfy weather, 
fabulous friends and lots of wine. Over at 
Andreis Conscious Cuisine & Cocktails,the 
bartenders decided to put their spin on this 
easygoing beverage. 

THE DRINK 

The restaurants pastel wine of choice is 
paired with Lillet Blanc, a bittersweet aperitif. 
Since lighter vino is served chilled, Andrei's 



ANNE MARIE PANORINGAN 

takes it further with a frosty presentation. 

Your vintage glass is topped with a sphere 
of finely crushed ice, keeping its boozy con¬ 
tents as cool as the other side of the pillow. 

For garnish, there's a citrus twist. The dainty 
spoon is for show purposes, as you'll be too 
busy slurping this adult Snoopy concoction. 

It's how all weekend warriors should cel¬ 
ebrate a day that should really be a full year. 

ANDREI'S CONSCIOUS CUISINE & 
COCKTAILS 
2607 Main St., Irvine, (949) 387-8887; 

andreisrestaurant.com. 


What’s going on at Orange 
County’s best wine bar? 


t! 


if 


Thurs. 7/6: 
Brown Bag “Blind” Tasting 

Going for your WSET Certs? Studying to be 
a Somm? Curious about the accuracy of your 
palate? Come taste blind and test yourself! 

$25, 4:30-8:30pm 

Friday 7.7 : 

ITALY! 
NEW RELEASES 

$25, 4:30-8:30pm 




Sake! Wed. 7/19 
6-8pm $20 


Sat. 7/8: 
PAUL HOBBS! 

is not a typo! We’ll pour some 
Vina Cobos, Crossbarn and 
Hobbs Napa and Sonoma wines. 
A mix of both reds and whites, 
for just $30!! 2-8:30pm 



250 OGLE STREET - COSTA MESA CA 949.650.8463 - HITIMEWINE.NET 



o 

n 

£ 

m 

m 

* 

i" 

< 

n 

o 

2 


19 


CONTENTS THE COUNTY FEATURE CALENDAR FILM CULTURE MUSIC CLASSIFIEDS JULY 07-13,2017 































JULY 07-13, 2017 CLASSIFIEDS MUSIC CULTURE FILM CALENDAR FEATURE THE COUNTY CONTENTS 


food» 



20 



P ike Restaurant & Bar : A neighborhood 
meeting place for locals and visitors alike, 
featuring live music or DJ’s 7 nights a week. We 
serve a full menu £ til midnight, 7 days a week 
and serve some of the best microbrews in the US. 



BEST 

HAPPY HOUR 
IN HB 


NEW MUSIC 

TUESDAYS 

LIVE BANDS 
@ 8PM 


$2 OFF ALL LIQUOR 
$3 DOMESTIC DRAFTS 
$4 IMPORT DRAFTS 


SATURDAY 9:00 PM 


L VE BAND FR DAY 


117 Main St. Huntington Beach 
(Across fromHBPier) 
714.960.9996 | PERQSBAR.COM 
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Under the Sun and 
Into Your Mouth 


Long Beach’s first raw-vegan restaurant gets creative 

with feel-good dishes 


R emember when chef Ito, the 
silent kitchen master at Foun¬ 
tain Valley’s foundational 
vegan restaurant Au Lac, 
invented the term “humanese”? He used 
it to describe his approach to not only 
animal-free cuisine, but also food that has 
been kept raw, prepared at temperatures 
less than 118 degrees in order to maintain 
key nutrients, enzymes and vitamins. Ito’s 
humanese is a utopian cuisine detached 
from ethnic descriptions or national ori¬ 
gins—it’s human food in the purest sense, 
alive and served with intention and love. 

Without really knowing it, Under the 
Sun, which opened in downtown Long 
Beach six months ago, is the city’s first 
purveyor of humanese. The restaurant 
has no affiliation with Au Lac, yet it man¬ 
ages to present raw food in a similarly 
approachable way by crafting impressively 
seasoned dishes that you don’t have to be 
vegan or even vegetarian to enjoy. The 
secret to Under the Sun’s growing menu 
of activated-almond toasts, zucchini pas¬ 
tas, cold-brew-coffee elixirs and turmeric 
tonics is the power couple ownership of 
Chrissy Cox and Dawna Bass, who have 
been positive fixtures in the city’s health- 
food scene since they launched Rainbow 
Juices in 2011. Once a home-kitchen- 
juice-blending operation serving family 
and yoga friends, Rainbow went public 
and became a successful wholesale busi¬ 
ness; at one point, you could find mason 
jars of its cold-pressed juice (made from 
local fruits and vegetables) at most of the 
independent coffee shops in Long Beach. 

In 2015, Cox and Bass moved Rainbow 
Juices out of other people’s coffee shops 
and into their own roll-up storefront on 
Third Street, in the same historic building 
as Beer Belly, the Blendery and Recreational 
Coffee. From the simple counter, Rainbow 
expanded its juice blends, incorporating 
more seasonal experiments and a line based 
on a house almond milk. The couple also 
cultivated solid relationships with area 
farmers and nut growers, relationships that 
come in handy when one opens a raw-food 
restaurant next door to the juice bar. 

Under the Sun is in the building adjacent 
to Rainbow Juices (the two are separated 
by a narrow walkway), but its interior is 
no less inviting. If Rainbow’s setup hints 
at deeper action behind the closed kitchen 
doors, Under the Sun’s high ceilings and 
exposed wooden beams draw you right into 
that action, through a large, succulent-lined 
dining room to a counter and elixir-prep 
area, where you will place your order after 



SARAH BENNETT 


Long Be achLunch 

» SARAH BENNETT 

staring at the dizzying array of raw, vegan 
cheesecakes and truffles in the case and 
ogling the dozens of jars of unnamed herbs, 
roots and spices along the back wall. The 
extensive drink lineup can be intimidat¬ 
ing at first glance—each description filled 
with far-off berries and unpronounceable 
extracts—but ask any employee (usually 
Cox or Bass is up front) where to begin, and 
they’ll ask the right questions to get you 
where you need to be. 

It’s hard to go wrong with any of the 
food items. Cox and Bass make all the 
raw-diet basics in-house, from the sun¬ 
flower seed “tuna” (try it in the collard 
green wrap!) to the cashew-culture “cream 
cheese” (best in the cucumber roll!) to 
the activated almond and veggies “bread” 
(top it with avocado!). Most dishes also get 
sprinkled with a kicked-up topping or con¬ 
diment, such as “cheesy” dehydrated kale 
crumble or tangy fermented veggies—a far 
cry from the boring fruit-and-lettuce raw- 
food cliches. The menu continues to swell, 
too, with tested-daily specials being added 
each week. A recent visit found two options 
for zucchini noodles (basil and tomatoes 
with activated walnut cacao or a pistachio 
avocado pesto) had been added, along with 
a hearty cashew-pate breakfast burrito. 

Under the Sun is already attracting a 
diverse crowd of raw-curious diners from 
nearby office buildings and beyond, most 
of whom leave realizing that good-feeling 
food isn’t exclusive to those who ascribe 
to a particular lifestyle or diet. You don’t 
have to be raw or vegan or even vegetar¬ 
ian-just human. 


UNDER THE SUN 

244 E. Third St., Long Beach, (562) 912-7500; 

underthesunlb.com. 
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Feeding Frenzy 

OC teen-recovery expert bucks To the Bone critics 

BY MATT COKER 



NETFLIX 


N etflix, which is already catch¬ 
ing hell for supposedly glamor¬ 
izing teen suicide in the online 
series 13 Reasons Why, is now 
also getting dumped on in some quarters 
for supposedly glamorizing teen anorexia 
in the upcoming film To the Bone. 

Based on the movie’s trailer, this viewer 
did not see how anyone who watched it 
could come away wanting to develop an 
eating disorder. Neither did Jamison Mon¬ 
roe Jr., who in 2009 founded the Newport 
Academy treatment center in Orange and 
went on to open rehabs in Costa Mesa and 
Corona del Mar. 

“Fm excited about it,” Monroe says after 
viewing the To the Bone trailer. “It gave me 
the chills in a good way. I know a lot of peo¬ 
ple talk about triggering, but it appears [the 
film] is goingto be an accurate portrayal of 
what having a serious eating disorder is like.” 

Written and directed by Marti Noxon, 
who took over from Joss Whedon as the 
showrunner for Buffy the Vampire Slayer in 
season six, To the Bone follows 20-year-old 
anorexic Ellen (Lily Collins), who spent the 
better part of her teenage years being shep¬ 
herded through various recovery programs, 
only to find herself several pounds lighter 
every time. Ellen’s dysfunctional fam¬ 
ily sends her to a group home for youths, 
which is led by a non-traditional doctor 
(Keanu Reeves). Surprised by unusual 
rules—and charmed by fellow patients— 
Ellen learns she must confront her addic¬ 
tion and attempt self-acceptance to survive 
in this world. 

Monroe knows this subject well, as his 
facilities assist adolescents and families 
struggling with not only eating disorders, 
but also mental-health and substance-abuse 
issues. Having come from a wealthy Texas 
family, Monroe struggled with his own 
substance-abuse issues before becoming a 
recovery specialist and opening Newport 
Academy, which also has a Connecticut 
treatment facility because of the East Coast 
demand. The CEO was bestowed the Men¬ 
tal Health Association of Orange County’s 
Community Service Award and the Free¬ 
dom Institute’s 2014 Mona Mansell Award 
for having an indelible impact on the recov¬ 
ery community. 

But Monroe knows that the treatment 
business can receive negative attention, as 
it did in 2013 when Ethan Couch, the Texas 
teenager who killed four people while 
driving drunk in the famous “affluenza” 
case, was allowed by a judge to spend a 
year at Newport Academy instead of inside 
a prison cell. News reports stated Couch’s 
father paid $500,000 to stay in what one 
called “the most beautiful treatment facil¬ 
ity in the industry,” offering yoga, medita¬ 


tion, an on-site gym, art therapy and an 
equine program. 

Despite that experience with the media, 
Monroe is willingly jumping into the early 
controversy surrounding To the Bone, 
which recently prompted psychotherapist 
Jennifer Rollin to write on the Huffington 
Post website, “As an eating disorder thera¬ 
pist in private practice in Rockville, Mary¬ 
land, I have some major concerns about the 
way that anorexia is being depicted both 
in the trailer and in the press surround¬ 
ing the movie.” (View the trailer at youtu. 
be/705yRfs6Dbs.) 

“I’ve heard both sides on this matter, and 
I sit on the side of the fence that is excited 
that the movie is talking about real issues,” 
Monroe says. “An eating disorder is a life- 
threatening disease, and what I saw was 
very realistic, educational and potentially 
inspiring if, in the end, someone finds 
recovery because of it.” 

In our society, eating disorders are “a 
pervasive disease that continues to get 
worse and worse,” he says. “Part of it is 
stigma and shame in talking about these 
things. Here is a film that seems to be a real¬ 
istic portrayal that people can relate to. You 
are writing about it, and we’re talking about 
it, so there is less shame for someone suffer¬ 
ing from it to talk about it. My hope is it will 


inspire people to reach out and get help.” 

The day we spoke, two fathers in Liver¬ 
more and San Mateo had been on CBS This 
Morning claiming their daughters’ suicides 
were triggered by 13 Reasons Why, which 
Netflix just granted a second season. The 
online service pointed to praise from within 
the treatment community for sparking a 
national discussion on teen suicide. 

“We watch 13 Reasons Why and use it as 
a tool we call 13 Reasons Why Not,”’ Mon¬ 
roe says of his facilities. “It’s 13 reasons to 
live instead of 13 reasons to die. It’s used to 
start a conversation.” 

The CBS report also included a psycholo¬ 
gist surmising that anxiety, depression and 
other factors played stronger roles in the 
California suicides than a fictional televi¬ 
sion show did. “I agree that people don’t kill 
themselves because of a television show,” 
Monroe says. “There is a lot more going on.” 

There are hundreds of thousands of 
teenagers suffering from eating disorders 
that may “come out of the shadows,” thanks 
to “a very, very accurate, well-crafted story,” 
he says. 

While some are jumping on one movie 
that seeks to honestly portray the disease, 
the silence is deafening when it comes to 
the many, many more movies and television 
shows that distort body images for teens 


in the first place, he notes. “Negative body 
images are the result of all the other media 
we watch. This is the truth of all the fake 
media we watch.” 

As with other forms of addiction, his 
therapists try to help clients get to the 
root causes for their eating disorders. He 
was impressed that the To the Bone trailer 
included scenes of “meal support exposure 
therapy,” which can include taking the 
afflicted to restaurants and supermarkets. 
Monroe also noticed the movie includes 
a young man suffering from an eating dis¬ 
order. “It’s not as common as females,” he 
explained, “but I think it is a lot more com¬ 
mon than people realize.” 

Monroe remains hopeful the film “will 
bring about a level of awareness across the 
country among those who struggle and get 
them to reach out for help, whether at New¬ 
port Academy or any other facility that treats 
eating disorders.” That would make any pre¬ 
release uproar worth the bother. As Monroe 
put it, “Honesty itself can be such a healer.” 

MCOKER@OCWEEKLY.COM 

TO THE BONE 
was written and directed by Marti Noxon; 
and stars Lily Collins, Carrie Preston, Keanu 
Reeves and Lili Taylor. Debuts July 14 
on Netflix. 
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How Far We’ll Go for Good Films 


By Matt Coker 
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DISNEY 


Friday Fever. Watch skateboard mov¬ 
ies, hear live music, play games, con¬ 
sume pizza and soda, and enter con¬ 
tests and prize giveaways. Etnies Skate 
Park, 20028 Lake Forest Dr., Lake Forest, 
(949) 916-5870. Fri., 6 p.m. $5 donation. 
The LEGO Batman Movie. Those 
damn plastic pieces you step on in the 
dark are animated for a story about 
the caped crusader (voiced by Will 
Arnett) having to lighten up and work 
with others if he is going to save the 
city from the Joker (Zach Galifianakis). 
Rancho Santa Margarita Library, 30902 
La Promesa, Rancho Santa Margarita, 
(949) 549-6094. Fri., 2 p.m. Free; also at 
Lake Forest Sports Park, 28000 Rancho 
Pkwy., Lake Forest; ca-lakeforest. 
civicplus.com. Fri., 7:30p.m. Free. 

The Secret Life of Pets. It's the 
3D-animated tale about a terrier named 
Max (voiced by Louis C.K.) who enjoys a 
comfortable life in a New York building 
until his owner adopts a giant, unruly 
canine and they wind up in a truck 
bound for the pound. Bring a blanket 
or lawn chairs. Placentia Champions 
Sports Complex, 505 N. Jefferson, 
Placentia, (714) 993-8232; placentia.org/ 
movies. Fri., dusk. Free. 

Sing. The 3D-animated musical is about 
a hustling theater impresarios attempt 
to save his theater with a singing com¬ 
petition. Humans voicing the animal 
characters include Matthew McCo- 
naughey, Reese Witherspoon and Seth 
MacFarlane. Bring blankets or chairs 
for this outdoor show. Grand Park, 6101 
City Lights Dr., Aliso Viejo, (949)243-7750. 
Fri., 7:30p.m. Free. 

Jurassic Park. Steven Spielberg's mas¬ 
sive blockbuster of 1993 is a bout the 
horrific experiences of paleontologists 
(Sam Neill and Laura Dern), a mathema¬ 
tician (Jeff Goldblum) and others among 
a select group touring an island theme 
park populated by dinosaurs created 
from prehistoric DNA. Brea Plaza 5Cin¬ 
emas, 453 S. Associated Rd., Brea; brea. 
tristonecinemas.com. Fri., 10 p.m. $5. 

The Apple. OC Weekly's Friday Night 
Freakout is Golan-Globus co-founder 
Menahem Golan's 1980 movie that 
blends 1970s disco with '80s new 
wave corporate cheese. The Frida 
Cinema, 305 E Fourth St., Santa Ana; 
thefridacinema.org. Fri., 11 p.m. $7-$IO. 
Food Evolution. Scott Hamilton Ken¬ 
nedy directs and Neil deGrasse Tyson 
narrates this documentary on the 
controversy swirling around genetically 
modified organisms (GMOs). Art Theatre, 
2025 E Fourth St., Long Beach, (562) 438- 
5435. Sat. Call for time and ticket prices. 


Movie Day: Hacksaw Ridge, The 
Hobbit: An Unexpected Journey and 
Moana. Recent movies for three age 
groups screen simultaneously. Saddle¬ 
back (Church) Irvine North, Tustin 
Ministry Center, 3002 Dow Ave., Tustin; 
saddleback.com. Sat., 3:30p.m. $l-$2(to 
cover cost of snacks). 

Beauty and the Beast. It's a live-action 
remake of the Disney animated classic 
with Dan Stevens playing the young 
prince imprisoned in the form of a beast; 
Emma Watson as Belle, the first girl to 
visit the prince's castle since it became 
enchanted; and Emma Thompson voic¬ 
ing lovable Mrs. Potts. San Juan Capi¬ 
strano Regional Library, 31495 El Camino 
Real, San Juan Capistrano, (949) 
493-1752. Sat., 10 a.m. Free (drinks and 
popcorn, too); also at Beachfront Cin¬ 
ema at Huntington State Beach, Beach 
Boulevard and Pacific Coast Highway, 
Huntington Beach; beachfrontcinema. 
com. Sat., 5p.m. $10-$45. 

The Emperors New Groove. In this 
animated comedy, Emperor Kuzco 
(voiced by David Spade) is turned into 
a llama by his ex-administrator Yzma 
(Eartha Kitt), and he must now regain 
his throne with the help of gentle llama 
herder Pacha (John Goodman). New¬ 
port Dunes Waterfront Resort & Marina, 


1131 Back Bay Dr., Newport Beach, 

(949) 729-3863. Sat., dusk. Free, but it 
costs to park on the premises. 

The Goonies. A group of misfits seek 
pirate treasure to save their home in 
Richard Donner's 1985 take on Chris 
Columbus and Steven Spielberg's script. 
Pack blankets, beach chairs and a picnic 
and/or order grub and beverages from a 
food truck on site. Bluff Park at Salt Creek 
Beach, 33333 S. Pacific Coast Hwy., Dana 
Point, (949) 923-2280. Sat., gates open, 6 
p.m.; screening, around 8 p.m. Free. 

The Jungle Book. It's the 2016 live-action 
(well, live action against a green screen) 
version of the Disney animated classic 
about Mowgli (Neel Sethi), who has been 
raised by jungle animals since he was 
an abandoned baby and is now forced 
to return to the human world. Elm Street 
Band performs before the movie rolls. Little 
Cottonwood Park, 4000Farquhar Ave., Los 
Alamitos, (562)430-1073; cityoflosalamitos. 
org/recreation. Sat, 6:30 p.m. Free. 

Drop of Life. This is a very pricey 
screening of a doc about the Tumaini 
Academy in Kenya, where water has 
transformed the school and community. 
All proceeds help provide clean water 
and farming projects to more than 3,000 
people in Kenya. Port Theater, 2905 E 
Coast Hwy., Corona del Mar; www. 


withmyown2hands.org. Sun., 5p.m. $125. 
Breakfast at Tiffany's Audrey Hepburn 
plays the New York party girl who finds 
love in Blake Edwards'flick that influ¬ 
enced movies, fashion and society. The 
film is shown outdoors, and you can bring 
your own food, order from food trucks or 
go hungry. Renee and Henry Segerstrom 
Center for the Arts, 600 Town Center Dr., 
Costa Mesa, (714) 556-2787; www.scfta. 
org/MovieMondays. Mon., dusk. Free. 
Set Free Posse: Jesus Freaks, Biker 
Gang, or Christian Cult? Director David 
Trotter hosts a prerelease screening of 
his feature-length documentary on Set 
Free Church, which pastor Phil Aguilar 
founded in Anaheim in 1982. Starlight 
Cinema City, 5635 E La Palma Ave., Ana¬ 
heim, (714) 970-6700; www.setfreefilm. 
com. Tues., red-carpet walk, 6p.m.; 
welcoming remarks from Trotter and 
Aguilar, 6:15 p.m.; screening, 6:30 p.m.; 
audience Q&A, 8:30 p.m. $10. 

Carole King Tapestry.The Brill Building 
singer/songwriter performs her iconic 
album Tapestry before a sold-out crowd 
at Hyde Parkin London. Various theaters; 
www.fathomevents.com. Tues., 7p.m. $15. 
Raiders of the Lost Ark. Reacquaint 
yourself with the first flick in the Spiel¬ 
berg/Lucas popcorn franchise. Regency 
Directors Cut Cinema at Rancho Niguel, 


25471 Rancho Niguel Rd., Laguna 
Niguel, (949)831-0446. Tues., 7:30p.m. $8. 
History of Rock #?' Roll. This Osher 
Lifelong Learning Institute series event 
features discussions, film clips and 
audio recordings from the rock & roll 
era (1940s-'70s). Cal State Fullerton, 
Mackey Auditorium, Ruby Gerontology 
Center, 800 N. State College Blvd., Ful¬ 
lerton, (657)278-2446; olli.fullerton.edu. 
Wed., noon. Free. 

Nabucco. The Met: Live In HD and 
Fathom Events beam into theaters 
nationwide Verdi's early drama of 
ancient Babylon, with opera legend Pla- 
cido Domingo adding a new role to his 
Met repertoire as the title character. Var¬ 
ious theaters; www.fathomevents.com. 
Wed., 7 p.m. $12.50. 

Willy Wonka & the Chocolate Factory. 

See Gene Wilder as the recluse who 
gives five lucky people a chance to win a 
lifetime supply of Wonka candy, tour his 
chocolate factory and learn his secrets. 
You are advised to arrive early to secure 
a comfy seat or lounge and grab food 
from one of the many restaurants, includ¬ 
ing Lot 579's artisanal food hall. Pacific 
City, Level Two, 21010 Pacific Coast Hwy., 
Huntington Beach; www.gopacificcity. 
com/events/. Wed., 7p.m. Free. 

MCOKER@OCWEEKLY.COM 

















culture H art stage style 

There Will be Blood 


The Maverick tackles cinematic gorefest The Evil Dead 

BY JOEL BEERS 



COURTESY OF THE MAVERICK THEATER 


S hort of celebrating pedophilia 
or infanticide, there’s little 
subject matter or source mate¬ 
rial off limits for a musical. 
Whether inspired by children’s TV shows 
(Avenue Q ), Old West folklore (Cannibal! 
The Musical), propaganda films (Reefer 
Madness) or the late, great Weekly World 
News (Batboy: The Musical), the most 
interesting and edgy contemporary Amer¬ 
ican musicals are a far cry from the well- 
honed, sentimental, bombastic hokum 
that those who love musical theater still 
adore—but nauseate the rest of us. 

But it’s doubtful any musical rises to 
the WTF level of Evil Dead: The Musical. 
An homage to and affectionate parody 
of the three Sam Raimi films that rank 
among the most influential movies of 
the late 20th century (directors from 
the Coen Brothers to Peter Jackson 
have credited the first Evil Dead as huge 
inspiration, and it also helped popular¬ 
ize the so-called shaky cam), the show is 
filled with gore, blood, rapist trees and 
ancient demonic spirits, and its creators 
somehow felt adapting that story into a 
musical made sense. 

And they were right. Since opening in 
a small Toronto bar in 2003, it has been 
produced in more than 200 cities across 
America, Japan, Spain and South Korea. 
Rather than trying to match the suspense 
and gritty, if completely overwrought, vio¬ 
lence of the films, the five creators opted 
for camp and kitsch, creating a show that 
magnifies (or drives into the ground) 
Raimi’s blending of comedy and horror. 

“I think the first film [in 1981] was 
meant to be serious, but after realizing 
over the years that it had a campy, cult 
following,” Raimi and creators pushed 
their subsequent films, in 1987 and 1992, 
more in that direction, says Stephen 
Hulsey, who is directing the OC pre¬ 
miere of the Maverick Theater’s produc¬ 
tion of the musical, which opened last 
weekend. “And the musical pays tribute 
and homage to that.” 

But don’t think the buckets of blood 
associated with the films are nixed in 
the musical. As with most theaters that 
have mounted the show, the Maverick 
has dubbed its 10-seat front row a “splat¬ 
ter zone,” in which patrons can pay $10 
extra to sit. 

“Blood is a huge part of the huge part of 
the stage play,” Maverick artistic director 
Brian Newell says. “There isn’t a whole lot 
of blood in the first act, but in the second 
act, it gets crazy. There are gun shots and 
people getting cut open and blood squirt¬ 
ing all over the place.” 

Dealing with and, more important, 


cleaning up the blood wasn’t something 
Newell felt comfortable doing on his 
70-seat cabaret stage, where most Mav¬ 
erick musicals are produced. But after 
Hulsey kept hitting him up to do the 
show, Newell realized that it might be a 
good fit for his smaller stage, on which 
he produces Night of the Living Dead 
every Halloween. 

While “audiences won’t be doused in 
blood,” Newell says the production uses 
about 2 gallons of blood, and those in the 
splatter zone won’t be disappointed. How¬ 
ever, director Hulsey says, the blood factor 
can also overshadow the musical’s story, 
something he is attempting to correct. 

“I saw it in Las Vegas, and though it 
wasn’t the strongest production, I saw its 
potential,” says Hulsey, who studied piano 
performance at the San Francisco Con¬ 
servatory of Music. “The story seemed to 
be just an excuse to get to the next blood- 
splatter moment, but there wasn’t too 
much storytelling going on. There’s a fine 
line between the actors telling the story 
honestly by being a little campy [and] 
it just getting to be slapstick, and that’s 
something that I think makes our show a 
little different.” 

That’s not to imply that the story—or 


the musical—is anything other than rau¬ 
cous entertainment. “It honestly really is 
just mindless entertainment,” says Hulsey, 
who also conducts the four-piece band on 
piano. “It’s a mixture of potty and frat-boy 
humor, and not meant to make you think- 
just to be entertained for about an hour 
and 20 minutes.” 

“This is a kitschy, off-the wall kind of 
show that you don’t normally see at big¬ 
ger theaters,” adds Newell. “So, in that 
respect, it’s definitely a Maverick kind 
of show.” 

Always with an eye on the bottom line, 
Newell says that shows like this one suc¬ 
ceed in doing something that is a constant 
challenge to every theater across the coun¬ 
try. “When we do shows like Cannibal! the 
Musical or The Toxic Avenger, we find that 
we bring in newer audiences every time,” he 
says. “And that’s ultimately what I’ve tried 
to do with the Maverick: to get new audi¬ 
ences and new theater-goers to come out.” 


EVIL DEAD: THE MUSICAL 
at the Maverick Theater, 110 E. Walnut 
Ave., Fullerton, (714) 526-7070; www. 
mavericktheater.com. Fri.-Sat., 8 p.m.; Sun., 
6 p.m. Through Aug. 19. $25; students, $15; 

splatter-zone seats, $35. 


TrendZilla 

» AIMEE MURILLO 

Fuck Fake 
Freckles 

O f all the makeup trends out there, the 
latest—and certainly the lamest—is 
fake freckles. They come in both tempo¬ 
rary and permanent forms and, to their 
credit, look incredibly realistic. The pig¬ 
ment application Freck (getfrecked.com) 
allows users to mark dots on their faces 
or bodies to create artificial constella¬ 
tions. In November 2015, a Kickstarter 
campaign for Freck Yourself launched to 
bring an easy, semi-permanent freckle 
kit to the market. As with temporary 
tattoos, pigment is printed on the face 
through a stencil to create a finished, 
spotted look. (The Kickstarter did not 
meet its $215,000 goal.) 

Blog and YouTube tutorials inform 
viewers howto apply makeup on their 
faces to create the illusion they were 
blessed with natural specks. There are 
also tattooers who will apply natural¬ 
looking patterns—or even rainbow- 
colored freckles, for the whimsical. They 
typically last three to four years before 
fading away. 

What's the big deal? For one, it's a 
slap in the face to people who already 
have freckles and grew up being teased 
mercilessly about them. Also, unless you 
tattooed freckles on your face, you're 
going to have to dye them on manually 
every day, and they likely won't look the 
same as the day before. Adding a mis¬ 
matched set daily is akin to gluing a mole 
onto your face a couple of millimeters 
removed from where it was yesterday: 

It's comically off-putting. And throughout 
the day, your sweat will gradually wash 
off the freckle makeup, so re-applying 
would be a pain. 

As someone who grew up wanting 
freckles and thought they looked great, 
fake freckle options are tempting. I 
mean, freckles are cute as hell, and 
it's good people who are embracing 
them as such. But to treat them like a 
cosmetic trend of the moment? Get the 
freck outta here! 

AMURILLO@OCWEEKLY.COM 
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On Top of the Heap 

Why the moody, alt-rock of Garbage stands the test of time 

BY JIMMY ALVAREZ 


D espite their mega success 
in the ’90s, Garbage are the 
most down-to-earth and 
humble people you will ever 
meet. Sometimes, when you meet bands 
at the level of success that Garbage are, 
they can get caught up in their own 
celebrity Luckily, these cats don’t suffer 
from that affliction—probably a Midwest 
and Scottish thing. 

Formed in 1993 in Madison, Wisconsin, 
Garbage—dynamic Scottish lead singer 
Shirley Manson, Butch Vig (drums), Steve 
Marker (lead guitar) and Duke Erikson 
(bass, rhythm guitar, keys)—offer an elec¬ 
tric brand of alt-rock that stands the test 
of time. 

Their work ethic started in their early 
teens. In 1984, Vig and Marker formed 
their own recording company, Smart Stu¬ 
dios. From reel-to-reel and razor blades 
back in the day to hi-fidelity electronic 
recordings, the guys have distinguished 
themselves as very successful engineers/ 
producers for a list of bands that is noth¬ 
ing less than unreal: Nirvana, the Foo 
Fighters, Smashing Pumpkins, Green Day, 
Sonic Youth and more. Vig and Marker 
put forth their best efforts to ensure each 
song is special. 

When he was first putting Garbage 
together, Vig says, he “wanted someone 
who could sing in an understated way, at 
the moment_A lot of alt-rock singers 


have a tendency to scream. Shirley is just 
the opposite. By using understatement, 
she can sound even more subversive.” 

The Grammy-nominated sound stems 
from trip-hop, grunge, techno, industrial, 
punk, power pop and shoegazing. They 
aren’t the strangest of the strange, but 
they are definitely the coolest of the cool. 

How did the band get such an eclectic 
background? Vig’s parents were his muse 
in life and music. His mother, Betty, was a 
music teacher, and he grew up listening to 
everything from pop to opera to country 
to polka. As it turns out, polka is a corner¬ 
stone of Western civilization as we know 
it—who knew?! For inspiration for the 
band, there’s Bowie, the Pretenders, Roxy 
Music, Blondie, the Cocteau Twins, and 
Siouxsie and the Banshees. 

Manson herself is very inspiring; she’s 
known to speak her mind. As an actress, 
she has a strong presence, and as a singer, 
her voice is a force of nature. Her range 
is part of the band’s legacy. Manson has 
often said that she’s not a role model, but 
through her music, acting, solo projects 
and the manner in which she carries 
herself, she has certainly inspired young 
women worldwide. Garbage have also 
been credited with inspiring female artists 
including alt-rock goddess Ritzy Bryan 
of the Joy Formidable, Lady Gaga, Katy 
Perry, Florence Welch of Florence + the 
Machine, Gwen Stefani of No Doubt, and 


Courtney Love of Hole. 

Garbage’s self-entitled debut was 
released in 1995 to critical acclaim, and 
since then, they’ve added to their cata¬ 
log Version 2.0, Beautiful Garbage, Bleed 
Like Me, Not Your Kind of People, and 
2016’s Strange Little Birds. Over the years, 
they’ve received Grammy nods, their 
music has been featured in movies and 
several commercial projects, and they’ve 
sold millions of albums worldwide. 

The best way I can describe their music 
is to ask you to try to feel music. The song 
“#1 Crush” allows you to do just that. Fea¬ 
tured in Baz Luhrmann’s 1996 film Romeo 
+ Juliet, it’s absolutely haunting, the lyrics 
capturing the raw emotion of the human 
experience. While Manson’s voice is 
angelic in nature, in this performance, it 
has a very diabolic and subhuman over¬ 
tone. The song is about a person who’s 
just not right in the head, but then again... 
we all have passion about some things or 
someone in life. Garbage captured that for 
us in the most human way of all, blurring 
the lines between passion and obsession. 

During their tenure, the band has taken 
siestas and a hiatus, but they returned to 
the fray in 2007 and, in 2012, started their 
own label, Stunvolume. Any time you see 
this band, it’s definitely a time-machine 
trip, but you are electrified in the here and 
now. Their fans line up to hear songs such 
as “Stupid Girl,” “Queer,” “Special,” “Only 


Happy When It Rains,” “I Think I’m Para¬ 
noid,” “Blood for Poppies” and “Empty.” 

For the Rage and Rapture Tour, Gar¬ 
bage are touring with longtime friend 
Debbie Harry and Blondie. The Blondie 
catalog is amazing, and you’ll likely be 
treated to songs such as “Sunday Girl,” 
“Dreaming,” “Call Me,” “One Way or 
Another,” “Rapture” and “Heart of Glass.” 
Inducted into the Rock & Roll Hall of 
Fame in 2006, the band are touring behind 
their new album on BMG, Pollinator. 

Both bands will be at the iconic Hol¬ 
lywood Bowl on Sunday. Truthfully, this 
tour is a must-see. And Garbage are add¬ 
ing to the excitement by doing a book 
signing for their coffee-table book, This 
Is the Noise That Keeps Me Awake; catch 
them Monday at Amoeba Music in LA. I 
recommend you get in line early to meet 
the entire band. 

Bend them, break them, Garbage 
remain one of the quintessential alt-rock 
bands around today. Their music will 
move you and make you smile. But it will 
also inspire, it’s happy, haunting and true. 
And by the end of their set, you’ll realize 
they’re singing to you. 

GARBAGE 

perform with Blondie and Sky Ferreira 
at the Hollywood Bowl, 2301 Highland 
Ave., Los Angeles, (323) 850-3000; www. 

hollywoodbowl.com. Sun., 7 p.m. All ages. 
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Boozy Band Branding 

King Salamander celebrate swing with 
alcohol-sponsored tour 

BY DANIEL KOHN 


T hough the swing revival is two 
decades in the past, King Sala¬ 
mander are making sure the 
spirit of that movement is still 
alive. Their smooth, swanky sounds are 
evident on their recent album, Salaman¬ 
der Lounge, which furthers their rep as 
the go-to smokey lounge band in Orange 
County 

Knowing their hotel-bar vibe is as con¬ 
ducive as lounge music, the quartet las¬ 
soed a bunch of alcohol sponsors. "I didn’t 
necessarily go out and seek it,” front man 
Sterling Musk says. “Due to our style and 
aesthetic, we reflect the bar scene. The 
alcohol companies got interested in us, 
and we started to seek out companies that 
we really liked, and we were lucky enough 
to land most of them.” 

The ambitious courting of these spon¬ 
sorships allowed them to build out an 
elaborate stage setup. Of course, this 
doesn’t mean a laser show with a huge 
backdrop, as that would go against their 
mantra. Instead, expect modified and 
custom instruments. This includes a bass 
drum shaped in the form of a mini-bar, 
the guitars as cigar boxes, the amps as 
liquor cabinets, and another guitar as a 
bourbon barrel, plus Musk’s all-wood mic 
stand takes on the form of a pool cue. The 
band’s flair for the dramatic wasn’t cheap, 
and Ketel One, Nolet’s and Guinness have 
lent their support and finances to the 
cause. “The whole reason this started is 


that I went to one company and jokingly 
said, 'You should sponsor us for our listen¬ 
ing party,’” Musk recalls. “A week later, 
they called us back and said they wanted 
to partner with us.” 

It seemed crazy at first, but they’ve 
been able to pull it off. The sponsor¬ 
ships allowed them to explore avenues 
that wouldn’t be open to traditional 
rock bands. “All of this stuff we have is 
stuff we’ve made through our endorse¬ 
ments,” Musk explains. “It’s really cool 
and unique.” 

Saturday’s intimate show at La Cave in 
Costa Mesa, which could lead to a resi¬ 
dency in Las Vegas, is part of King Sala¬ 
mander’s libation tour through Orange 
County. Each stop will be sponsored, 
and there will be intricately customized 
drinks—a collaboration between Musk, 
the bars and spirit companies—to fit the 
theme of each event. The sharp-dressed 
band will not only promote the products, 
but also show off their instruments. 

Additional fun surprises are in the 
works, Musk says, but he wouldn’t divulge 
any secrets. “We’re putting the finish¬ 
ing touches on this,” he says. “We want 
people to come out and have them say it 
was worth it and cool.” 


KING SALAMANDER 

at La Cave, 1695 Irvine Ave., Costa Mesa, 
(949) 646-7944; www.lacaverestaurant.com. 

Sat., 10 p.m. Free. 21+. 


'"OBSERVATORY 

3503 s. HARBOR BLVD. SANTA ANA CA 92704 * 



melvins 


siOSHOW 


CONSTELLATION ROOM SAT, JULY 8 


JON B 

55 SHOW 


MON,JULY 10| 


CONSTELLATION ROOM TUE, JULY 11 


CONSTELLATION ROOM WED, JULY12 


CONSTELLATION ROOM THU, JULY 13] 


CONSTELLATION ROOM THU, JULY 13 


*5 SHOW 


CONSTELAHON ROOM SAT, JULY 15 


Anjungbeots 
Orange County 


CONSTELLATION ROOM SAT, JULY 15 


SAT, JULY 15 


l¥Kliyb£ 

WED, JULY 19 


THU, JULY 20 


7/20 - ETC ETC 8 MEAUX GREEK 
7/21 - KATCHAFIRE 
7/21-NESSLY 
7/21-RJ 

7/22-LIVING LEGENDS 
7/22 -EMO NIGHT BROOKLYN 
7/25-ALLAN KINGDOM 


7/26 - LEVITATION ROOM & POST ANIMAL 

7/27-HERON OBLIVION 

7/28-JEREMIH 

7/28-SOFT CURSE 

7/29-SPECIAL DUTIES 

7/29-TOBIN SPROUT 

7/29—SAHBABII 


anarbor 


CONSTELLATION ROOM THU, JULY 6 


CONSTELLATIONHOOM SUN, JULY 9 


n TltvHK 


FULL LISTING OF SHOWS AND TICKETS AT OBSERVATORYOC.COM 

VIP TABLES & BOTTLE SERVICE: 7T4-598-1955 
VIPSERVICE@OBSERVATORYOC.COM 


O 

O 

z 

H 
m 
Z 
—I 

in 


H 

I 

m 

n 

o 

c 

z 

H 

■< 


5 

c 

XI 


n 

> 


m 


Z 

D 

> 

XI 


O 

O 

D 


n 

c 

c 

X 

m 


C 

tn 

o 


n 

i - 

> 

in 

in 


m 

D 

in 


c 

r~ 

< 

O 

^1 


U) 


NJ 

o 


O 

n 

£ 

m 

m 

* 

5 

h 

o 


25 


































July 07-13,2017 classifieds culture film food calendar feature the county contents 


*EHR\I 

KIDERGROOT) 


music» 



26 




NORTH yiMERIOIN TOUR 


LATUfdl 


VOCALISTS 


CITY NATIONAL 


C ROVE 


OF ANAHEIM 


714.7TZ.27QR 22uu E. Kalelfa Ave. c ity nttio ns I & rove ofan ah ei m. en m 


Friday, July 28 


MEN 

are from 

MARS 

P WOMEN 

r - « are from 

lE'venus 

mr um 

THIOFF-BR 

Ba-sud Iho ESc 

Saturday 

IOADWAY HIT COMEDY 

«Ocwk ty Jotin Gray 

/, September 9 


^jj^n cKETEp ev ays || oihhIrp'vaiiabiei 


ON SALE FRIDAY @ NOON! 




Sunday. March 25 


GAflllWftOEN Gfi^H^eoNNET ROftifc| MG*Ul£Y 


HU*.. rXKXJt VVHTft P*ICKJWL fCHIUK EB'J TlH^ur OF SOCK I 

TF5M«£KtiJliS6*u«*i STIVE HyM| 



WED, IDLY 12 

BUBS ft HER 
MONEYMAKERS 

LAIN 

THURSJULY13 

URBAN 

RENEWAL 

PRRIECT 

SUN. JULY 23 

DAVE STUCKEY 
a 

THE 4 HOOT OWLS 

THURS, SEPT 21 

METAIACHI 

THE WORLD'S FUST 

AND ONLY HEAVY METAL 
MARIACHI BAND 

102 PENE AVE LONG BEACH, CA 90802 
VVVVW.THEFEDERALBAR.COM 


OC’s PREMIER 

PRIVATE MONTHLY 
MUSIC REHEARSAL 

STUDIOS! 



LOCKOUT 

MUSIC STUDIOS 

LockoutMusicStudios.com 
(714)997-1380 



VLVT | VELVET LOUNGE tlCket^eb 

416 W. 4TH STREET, SANTA ANA 9270 1 
INFO LINE: 714.664,0663 VELVETOC.COM 



COURTESY OF ALOHA RADIO 


Staying Golden 

W ith the release of Golden State of Mind, 
local reggae-rock band Aloha Radio 
display just how much they've grown over the 
past 18 months. Their latest record contains the 
groups signature upbeat poppy tunes behind 
Lauren Mulderrig's catchy vocals, but it also 
brings layers of depth and complexity that make 
it appropriate for more than just an extended 
smoke session or cheap, beer-fueled party. 

"It's a journey of self-discovery," Mulderrig 
says. "Its about staying positive even when 
things get rough. We've got some party anthems 
on there—because who doesn't love to party?— 
but there are also some other deeper meanings 
in the record, like self-empowerment and a mes¬ 
sage of unity." 

"When we released 'Breakthe Ceiling' a 
year and a half ago, we thought we'd found our 
sound," adds drummer Chris Hori. "We thought 
we'd put that song out, finish the record and tour. 
Then we had discussions within the band about 
songwriting things, vocal things, musical things, 
drum things—there were just so many things we 
wanted to have better." 

One way in which Aloha Radio helped them¬ 
selves was by doing just a little bit less. Rather 
than handling all of the recording and production, 
as they had on previous records, the quartet got 
some professional assistance. That way, they 
could focus on putting together the best tracks 
possible, with Mulderrig and guitarist Alex Bar¬ 
nett co-writing what are clearly the strongest 
lyrics they've ever recorded. "The interesting 
thing about this record is that these songs all 
seemed to come in batches of three," Mulderrig 
says. "We kept writing between the batches, but 
the ones that stuck seemed to be three at a time. 
Those three always seemed to have a similar 
message or a similar feel, so it was kind of inter¬ 
esting how it all came together." 

Whether they're in the studio, a practice 
space or on tour, the group are pretty much 


LocalsOnly 

» JOSH CHESLER 

always writing. Even as they all continue to bal¬ 
ance the reality of maintaining day jobs while 
rocking out by moonlight, the next album is 
already coming together. "Going back and forth 
from a band person to a regular dude is tough to 
do sometimes; you might have a sold-out show 
for 1,000 people with a great headlining band one 
night, and the day before you were the guy work¬ 
ing a 9-to-5," Hori says. "Having a one-off show 
when we've been rehearsing a lot is real quick, 
but it's the deep tastes that kill me. When we go 
out for a week and see that we would belong 
there, that's when it's tougher. We get it, and we 
understand it, but we just need our opportunity." 

This fall, Aloha Radio head out on their first 
big national tour in support of Pepper and Tribal 
Seeds. Along with the new record, they are 
hoping this will help them jump to the next level. 
"There were times when we were in limbo, and it 
was stressful," Mulderrig says. "With not playing 
as many shows and focusing on the songwriting, 
it started to get to the point where I was like, 'I 
want to play a show! I want to see people again! 
I'm tired of being locked up in the studio!' Our 
favorite part is playing lots of shows, so that's 
a I ways wh at we wa nt to d o. 

"We're definitely more confident as perform¬ 
ers now," he continues. "I love performing, but 
I have a lotto do in that area. I want to bring so 
much more energy to the crowd. My goal is to be 
the life of the party every time." 


Hey, Orange County/Long Beach musicians 
& bands! Mail your music, contact info, 
high-res photos & impending show dates 
for possible review to: Locals Only, OC 
Weekly, 18475 Bandilier Circle, Fountain 
Valley, (A 92708. Or email your link to: 
localsonly@ocweekly.com. 
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THIS WEEK 


FRIDAY 

AZIZI GIBSON: 8 p.m., $10. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

BIG BAD VOODOO DADDY: 8 p.m., $38. The Coach 
House, 33157 Camino Capistrano, Ste. C, San Juan 
Capistrano, (949) 496-8930; thecoachhouse.com. 

ENJOY; BEACH BUMS; THE RED PEARS; 

MOONFUZZ: 7:30 p.m., $8. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

FIGHT CLUB LBC: 9 p.m., $5. Que Sera, 1923 E. 

Seventh St., Long Beach, (562) 599-6170, 
queseralb.wix.com. 

FREQUENCY FRIDAYS: 10:30 p.m., free. Brussels 
Bistro, 222 Forest Ave., Laguna Beach, (949) 376-7955; 
brusselsbistro.com. 

GRANDTHEFT: 9 p.m., $15-$20. The Wayfarer, 843 W. 
19th St., Costa Mesa, (949) 764-0039; wayfarercm.com. 

HERB ALPERT; LANI HALL: part of the Bank of 
the West Summer Concert Series, 6 p.m., $65-$110. 
Hyatt Regency Newport Beach, 1107 Jamboree Rd., 
Newport Beach, (949) 729-1234; 
series.hyattconcerts.com. 

JIM FISK JAZZTET: 8 p.m., free. Portfolio Coffee 
House, 2300 Fourth St., Long Beach, (562) 434-2486; 
portfoliocoffeehouse.com. 

KEITH CHARLES: 11 p.m., $5. Constellation Room at 
the Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

RITUAL: EDM DJs, 9 p.m., free. Kitsch Bar, 891 Baker 
St., Ste. A10, Costa Mesa, (714) 546-8580; 
kitschbar.com. 

RON KOBAYASHI: 10 p.m., free. Bayside Restaurant, 
900 Bayside Dr., Newport Beach, (949) 721-1222; 
baysiderestaurant.com. 

SEGA GENECIDE: 10 p.m., free. La Cave, 

1695 Irvine Ave., Costa Mesa, (949) 646-7944; 
lacaverestaurant.com. 

THE SLY DIGS: 9 p.m., free. The Karman Bar, 

26022 Cape Dr., Laguna Niguel, (949) 582-5909; 
thekarmanbar.com. 

SATURDAY 

BOOTS & BIKINIS COUNTRY MUSIC BEACH 

PARTY: 4 p.m., free before 10 p.m.; bootsandbikinisoc. 
com. Baja Beach Cafe, 2332 W. Coast Hwy., Newport 
Beach, (949) 673-8444; bajabeachcafe.com. 

EPIC SATURDAYS: 9:30 p.m., free. The Continental 
Room, 115 W. Santa Fe Ave., Fullerton, (714) 469-1879; 
facebook.com/ContinentalRoom. 

G PERICO: 11 p.m., $15. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

HIP-HOP HOORAY: 9 p.m., free. Kitsch Bar, 891 Baker 
St., Ste. A10, Costa Mesa, (714) 546-8580; 
kitschbar.com. 

JON B.: 8 p.m., $5. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; observatoryoc.com. 

JUNIOR BROWN: 8 p.m., $22. The Coach House, 

33157 Camino Capistrano, Ste. C, San Juan Capistrano, 
(949) 496-8930; thecoachhouse.com. 

PROOF BAR RESIDENT DJS: 9 p.m., free Proof Bar, 
215 N. Broadway, Santa Ana, (714) 953-2660; 
proofbar.com. 

THE REGRETTES: 7:30 p.m., $10. Constellation Room at 
the Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

ROZES: 7 p.m., $12. The Parish at House of Blues, 
Anaheim GardenWalk, 400 W. Disney Way, Ste. 337, 
Anaheim; houseofblues.com/anaheim. 

STEEL PULSE ;THE WAILERS; SPECIAL GUEST: 
5:30 p.m., $22-$57.50. The Hangar, 100 Fair Dr., 

Costa Mesa. 

STEREO SATURDAYS: 10:30 p.m., free. Brussels 
Bistro, 222 Forest Ave., Laguna Beach, (949) 376-7955; 
brusselsbistro.com. 

SUNDAY 

COLORATURA SOPRANO: 2 p.m., free. Nixon 
Presidential Library & Museum, 18001 Yorba Linda 
Blvd., Yorba Linda, (714) 993-3393; nixonlibrary.gov. 


J. COLE: 4 Your Eyez Only Tour, 8 p.m., $29.50-$125.50. 
Honda Center, 2695 E. Katella Ave., Anaheim, (714) 704- 
2400; hondacenter.com. 

STEEL PULSE; COMMON KINGS;THE SIMPKIN 
PROJECT: 5:30 p.m., $22-$57.50. The Hangar, 100 Fair 
Dr., Costa Mesa. 

SUNDAY BLUES: 4 p.m., free. Malarkey's Grill & Irish 
Pub, 168 N. Marina Dr., Long Beach, (562) 598-9431. 

MONDAY 

JAYMES YOUNG WITH MATT MAESON: 8 pm, 

$15. Constellation Room at the Observatory, 3503 S. 
Harbor Blvd., Santa Ana, (714) 957-0600; 
constellationroom.com. 

JOE BLANCHARD: 10 p.m., free. Auld Dubliner, 71 S. 
Pine Ave., Long Beach, (562) 437-8300; aulddubliner.com. 

THE ROOTS: 7 p.m., $55. House of Blues at Anaheim 
GardenWalk, 400 W. Disney Way, Ste. 337, Anaheim, 
(714) 778-2583; houseofblues.com/anaheim. 

TUESDAY 

MUTOID MAN WITH HELMS ALEE: 9 p.m., $17. 
Constellation Room at the Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; 
constellationroom.com. 

RISING STARS MUSIC SERIES: 5:30 p.m., free with 
festival admission ($8). Laguna Beach Festival of Arts, 
650 Laguna Canyon Rd., Laguna Beach, (949) 494-1145; 
foapom.com. 

WEDNESDAY 

THE BIG DRAW: DJ Abeltron, 8 p.m., free. The Copper 
Door, 225 1/2 N. Broadway, Santa Ana, (714) 543-3813; 
thecopperdoorbar.com. 

KENNY LOGGINS WITH THE PACIFIC 

SYMPHONY: 8 p.m., $22-$60. The Hangar, 100 Fair 
Dr., Costa Mesa. 

MILD HIGH CLUB: 8 p.m., $14-$16. The Wayfarer, 

843 W. 19th St., Costa Mesa, (949) 764-0039; 
wayfarercm.com. 

STEVENSON RANCH DAVIDIANS; JESUS 
SONS; DREAM PHASES; CREATURE'S 
CHOIR; FAMILY OF LIGHT BAND: 9 p.m.,$12. 
Constellation Room at the Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; 
constellationroom.com. 

THURSDAY, JULY 13 

DASHBOARD CONFESSIONAL;THE ALL- 
AMERICAN REJECTS: 7:15 p.m., $24-$60. The 
Hangar, 100 Fair Dr., Costa Mesa. 

DIVE CLUB: 9 p.m., free. Kitsch Bar, 891 Baker St., Ste. 
A10, Costa Mesa, (714) 546-8580; kitschbar.com. 

DOUG LACY: 6 p.m., free. Ralph Brennan's Jazz 
Kitchen, 1590 S. Disneyland Dr., Anaheim, (714) 776- 
5200; rbjazzkitchen.com. 

FIREBIRD BALALAIKA ENSEMBLE: 7:30 pm, 
$12.50-$25. Muckenthaler Cultural Center, 1201 W. 
Malvern Ave., Fullerton, (714) 738-6595; themuck.org. 

GRN+GLD: 9 p.m., $3. Que Sera, 1923 E. Seventh St., 
Long Beach, (562) 599-6170; queseralb.wix.com. 

MOONSVILLE COLLECTIVE: 8 p.m , $10 $12 Alex's 
Bar, 2913 E. Anaheim St., Long Beach, (562) 434-8292; 
alexsbar.com. 

OPEN ARMS; FLASHBACK HEART ATTACK: part 
of the 0C Parks Summer Concert Series, 6 p.m., free. 
William R. Mason Regional Park, 18712 University Dr., 
Irvine, (949) 923-2220; ocparks.com. 

PITY PARTY; THE RED PEARS; BEACH GOONS; 
JUNKIE: 8 p.m., $8. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

STRICTLY COUNTRY THURSDAYS: 6 pm, $5 cover 
after 8 p.m. Gaslamp Restaurant & Bar, 6251 E. Pacific 
Coast Hwy., Long Beach, (562) 596-4718; 
thegaslamprestaurant.com. 

TM88: 11 p.m., $15. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

URBAN RENEWAL PROJECT: 9 p m., $15. The 
Federal Bar, 102 Pine Ave., Long Beach, (562) 435-2000; 
lb.thefederalbar.com. 

XXXTENTACION WITH SKI MASKTHE SLUMP 
GOD: 11 p.m., $25. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; observatoryoc.com. 
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DAVID BAZAN 
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INDICA 


RESTAURANT ■ BAR • MUSIC HALL * PRIVATE EVENTS 

HOUSE OF BLUES ANAHEIM • 400 W. DISNEY WAY AT GARDENWALK 

VISIT HOUSEOFBLUES.COM/ANAHEIM 

CONCERT INFO • VENUE DETAILS • PRESALE SIGN-UP • 714-778-2583 



Live nRTion 


ticketmaster 


o 

n 

£ 

m 

m 

* 

h 

o 


27 


CONTENTS THE COUNTY FEATURE CALENDAR FOOD FILM CULTURE M'HLlM I CLASSIFIEDS JULY 07-13, 2017 





































JULY 07-13, 2017 CLASSIFIEDS MUSIC CULTURE FILM FOOD CALENDAR FEATURE THE COUNTY CONTENTS 


2 

O 

u 

* 

UJ 

LU 

u 

o 


28 



17955 SKY PARK CIRCLE, SUITE A, IRVINE | 949-660-4990 
STORE HOURS: MON-SAT 11AM-7PM 

CALL FOR DIRECTIONS TO STORE! 


sex» 


Sacrifice 

I'm a 29-year-old straight woman facing a 
dilemma. I dated this guy about a year ago, and 
in many ways, he was exactly the guy I was 
looking for. The main hitch was sexual. Our 
sex was good, but he had a fetish in which he 
wanted me to sleep with other guys. Basically, 
he gets off on a girl being a "slut." He was also 
into threesomes or swapping with another 
couple. I experimented with all of that for a 
few months, and in a way, I had fun with it, but I 
finally realized that this lifestyle is not for me. I 
want a more traditional, monogamous relation¬ 
ship. I broke it off with him. We reconnected 
recently, and he wants to get back together. 

He says that he wants to be with me, even if it 
means a more traditional sex life. I'm interested, 
but suspicious. If he decides to forego his fetish 
in order to be with me, can he ever feel truly 
fulfilled with our sex life? I don't want to be 
with someone I can't completely satisfy. I also 
worry that, down the road, he might change his 
mind and try to convince me to experiment with 
nonmonogamy again, which would make me 
feel pressured. I'm looking for someone to settle 
down with, and I'm scared to waste more time 
on this guy, even though, in many ways, he's a 
great fit. Do you think it's possible for us to be 
happy together in a traditional arrangement 
when, deep down, he wants more? 

Interested Despite Kink 

Every partnered person on Earth is with someone 
they "can't completely satisfy." No one person can 
be all things to another person—sexually or in any 
other way. So don't waste too much time stressing 
out a bout that. 

That said, IDK, this guy gets off when girls—his 
girl in particular—are "sluts." That doesn't mean 
he can't/won't/doesn't get off when you're not 
being slutty. (In this situation, "being slutty" refers 
to you sleeping with other people, which is only 
subjectively slutty.) He likes it when you're a slut, 

but I bet he also likes it when you_,_or_. 

(I don't know your sex life. Fill in the blanks.) Are 
you focusing too much on one of the things he's 
into (you fucking other people) and not enough on 

all the other things he's into (things like_,_ 

and_)? If those otherthings are enough for him 

to have a great sex life with you without getting to 
enjoy this particular kink, you can make this work. 

In other words, IDK: If giving up his hot-wife/ 
cuckold fantasies is the price of admission he's 
willing to pay to be with you, maybe you should 
let him pay that price. If being with someone who 
fantasizes about sexual scenarios you would 
rather not participate in (and who may be fantasiz¬ 
ing about them while you're having sex) is the price 
of admission you're willing to pay to be with him, 
maybe you should pay that price. Another maybe: 
Are there accommodations that would allow him 
to have his fetish/fantasies without having to stifle 
them and allow you to have your monogamous 
commitment? No fucking other guys, but some¬ 
times sharing stories of past exploits? Or making up 
dirty stories you can share while you're fucking? 

Kinky people sometimes place a few of their 
kinks on the shelf for years, decades or all their 
lives because they love their partner, but their part¬ 
ner doesn't love their proclivity for ball-busting/ 
piss-pigging/whatever-ing. And yes, sometimes a 
person says they're willing to let go of a kink, and 
then changes their mind and starts pressuring 
their partner years or decades later—often when 
it's much harder for the non-kinky partner to end 
things, i.e., after marrying, having kids, etc., which 
renders the pressure coercive and corrosive. 
Another thing that sometimes happens: People 
who never thought they'd be into X and married 
someone with the understanding that X was for¬ 
ever off the table suddenly find themselves curi¬ 
ous about X and wanting to give X a try years or 


SavageLove 

» DAN SAVAGE 

decades later. Who we are and what we want at 
39 or 49 can look very different than who we were 
and what we wanted at 29. 

My partner has a hard time dealing with the 
fact that, before him, I had several casual 
flings and one-night stands. It has repeatedly 
caused issues with us. He is disturbed by the 
vastness of my past and concerned that I am 
sometimes impulsive. Because of these things, 
he often feels too scared to move forward in 
the relationship. In all other ways, we have a 
supportive, fun-filled, loving relationship—but 
I wonder if this issue is just too fundamental. I 
cannot change my past (and wouldn't even if I 
could), and I am trying to be less impulsive, but 
I'm not sure he sees the changes I'm making. 

Partners Angst Seriously Troubling 

With apologies to George Santayana: Bros who 
cannot shut up about your past are condemned to 
reside in it. DTMFA. 

My boyfriend of three months is great! He's 
smart, funny and attractive—and two weeks 
ago, we said those three words. My parents 
like him, my friends like him, and my cat is 
enamored with him. But that's where the prob¬ 
lem starts. I had some reservations that he was 
only coming around to cuddle with my cat— 
which I know sounds crazy—so I disregarded 
it. Then he told me that he loves sleeping in 
my bed because of the mattress! He says his 
mattress at home hurts his back and he feels 
achy all day unless he sleeps at my place. (I 
splurged on an expensive gel/foam combina¬ 
tion mattress.) I can't shake the feeling that he 
is using me for my mattress and my cat. 

Boy Erodes Dame's Satisfaction 

Which seems likelier: This smart, funny, attractive 
guy has been fucking you forthree months (and 
said "those three words" two weeks ago) to keep 
the gel/foam and literal pussy coming, BEDS, or 
this guy likes you, he really likes you. Since men 
can get cats and mattresses of their own, BEDS, 
my money is on the latter. But you're right about 
one thing: Your question makes you sound crazy. 

I was surprised by your advice to CUCK, the 
gay man whose husband was sleeping with 
another man who insisted on treating CLICK 
like a cuckold—sending him degrading text 
messages—even though CUCK isn't into that. 
Why isn't this a case of someone involving 
another person in his sex life without his 
consent? While CUCK has agreed to let his 
husband fuck another person, he didn't agree to 
receive sexually explicit texts from that person. 

Consensual Lovin' Is Paramount 

The Other Man (TOM) is fucking CUCK's husband, 
CLIP, so TOM is involved in CUCK's sex life—at the 
margins, on the edges, but kinda-sorta involved. 
When CUCK told his husband he didn't appreciate 
TOM's texts, his husband asked CUCK to play along 
because it turns TOM on. (I suspect it also turns 
CUCK's husband on.) I told CUCK that he should 
play along only if the texts didn't bother him. It may 
have been out of line for TOM to send that first 
message without making sure it would be welcome 
(I'll bet CUCK's husband, who was there, gave TOM 
the okay), but it was a party foul at best. Again, if 
the texts don't bother CUCK and he's willing to play 
along for his husband's benefit, I think he should. 

On the Lovecast (savagelovecast.coml Mistress 
Matisse is back to talk about her very special lube. 
Contact Dan via email at mail@savagelove.net f follow 
him on Twitter (@fakedansavage, andvisitlTMFA.org. 














BEST FULL NUDE CLUB • OC's BEST 


TC 


BEST OF 

READERS’ POLL 

NOMINEE 

MEEKLY 

sNbminated 21,t 


TABOO 

GENTLEMEN'S CLUB 


ALL NEW 

DANCES & PRICES 


in OC 



3025 LA MESH, ANAHEIM 17146305069 


OC’s BEST FULL NUDE CLUB • OC's BEST FULL NUDE CLUB • 




M 


SANTA ANA 


BRING IN ANY CLUB'S 
PASS FOR ENTRY! 


1/2 OFF ENTRY 

I PERSON PER PASS- CANNOT BE 
COM BI NED W ANY OT HER OFFE R. 
VALID AT CAT I GIRLS SANTA ANA 
LOCATION ONLY. 

# OC WKLY EXP. 09-01-17 


Cl IN »S10 2-4-1 TOPLESS AND 
OUH g NUDE DANCE WRISTBANDS 


MON i 3 FDR $3 ° BIKINIDANCE 


TIICC * 2-4-1 TOPLESS AND 
I UtO § NUDE DANCES 


\ljrn MILITARY APPRECIATION 
VW LU g FREE ENTRY W/ MILITARY 0 


0C I FREE ENTRY 
HUB "W/LOCAL D 


FRI |6FQRS100 VIPS 


1S20D 30 MIN. VIPS 


Q@C4ilW7M I 1109 NaRTII MASIBOH BQIILE.VAHI SONTA ANA. CJI9Z71II3 

n IftGSUSSANTAAffA 17141554-0491 18*11(7 ID 
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SINFUL SUNDAYS & MONDAYS 

1/2 OFFAU DRINKS DANCES 


XXX TITO'S TUESDAY NIGHTS 

SI25 TITO'S VODKA BOTTLES 
FREE ENTRY FOR LOCALS I 

$9 BUD LIGHT SHOCK TOP PITCHERS 1 
1/2 OFF WEUS $0 MICHELADAS I 

$410SE CUERVO $5 MAR6AR1TAS 1 


FR 


L5 


2 3 


WET WEDNESDAYS 

$2 BEER BOTTLES, DRAFTS WELLS 
-1/2 OFF CALLS, WINE CHAMPAGNE 

IMHnt M IQUHHlf j 

THIRSTY THURSDAYS 

$9 BUD LIGHT SHOCK TOP PITCHERS 
$4 CAPTAIN MORGAN 1/2 OFF WELLS 
SIOOKETELONE BUSHMILLS 

IEARY FRIDAYS 

$150 CIROC BOTTLES 
S411 BEAM JOSE CUERVO 

SLIPPERY SATURDAYS 

$4.75 FIREBALL 55 TITO’S VODKA 
$9 BUD LIGHT SHOCKTOPPITCHERS 
$200 GREY GOOSE BOTTLES 


g 


WATCHITUVEHRESERVEYOUR TABLE TODAY! 

t siss. BROOKHURST ST. f 1/2 OFVENTRY 
ANAHEIM, CA 92804 
(714) 635-8040 21+ w/ID 

CALIGIRLS714.COM RHINOSUKRSTORE.NET 

090000 


THIS COUPON IS GOOD FOR 1^2 OFF 
ENTRY INTO CALIFORNIA GIRLS, 

NOT VALID DURING SPECIAL EVENTS. ONE 
PERSON PER COUPON ONLY. CANNOT BE 
COMBINED WITH ANY OTHER OFFER. VALID 
AT ANAHEIM LOCATION ONLY. 

OC WKLY EXPIRES DWJW7 


• ava nnd • ssaidoi* ava nnd • ssaidoi* ava nnd * ssaidoi 



FREE 

ADMISSION 

with OC Weekly Ad 

$ to DAAJCFS 

HAPPY HOUR 

$3 WELL DRINK / $3 DOMESTIC DRAFTS 
$3 JACK DANIELS 


Mon I2pm-8pm • Tues, Wed & Friday 4pm-8pm 
Thurs Open to Close 


Now Catering Soul food, BBQ & Tacos 
By @Cater2u_Catering! 

Bottle Service Starting @ $100 per bottle 

$5 JAGER BOMBS Weekends F-Su 
$3 MOJITO & MIMOSAS Sat & Sun 


Hc^Stof Edeii 


Shdwdrls 


1189 E. ASH AVE. FULLERTON, 92831 * 714-447-0691 
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ALTERNATIVE MEDICINE SERVICES 


CTD 

LTD 


LTD 

LTD 


CO 

C_D 
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C_D 

CO 


DO YOU SUFFER FROM ANXIETY, ADHD, DIPOLAR DISORDER, 
INSOMNIA, DEPRESSION, CHRONIC PAIN etc.? 


c 


Medical 

Marijuana 

Craluattan* 




/ 
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Offcrs only valid wi t 
id. Only one prtwmotio 
pet paUer.t pe. viil 
Expires 07/31/17 


aemi 


ALL patients are seen by a licensed California physician 


SPECIAL! 

Recommendations 
Starting at 

TWO LOCATIONS: 

440 Fair Drive, Suite S. 227 
Costa Mesa, CA 92626 
1626 E. 17th St. 

Santa Ana, CA 92705 


All Patients 

TOLL FREE! 
( 800 ) 620-2027 

MD LICENSE: A22208 

Yo hablo Espanol! 


6 PLANT SET UP 

STARTING @ $199.00 


NO GARDEN TOO SMALL, NO GROWER TOO BIG! 

SHOPS 

HYDROPONICS & ORGANICS 


HUGE SELECTION OF PRODUCTS 
KNOWLEDGEABLE & 
FRIENDLY STAFF 
VOLUME & PACKAGE DISCOUNTS 
LOCALLY OWNED 



LONG BEACH 1 I ftf ATIHNC CERRITOS 

NEW LARGER LOCATION L LULRIIUHJ 15g61 s pj . 

1732 ClarkAve (73\ @longbeachhydro 

Long Beach, CA 90815 12J @cerritoshydro Cerritos, CA 90703 

562.498.9525 thehydroshops.com 562.653.0700 


CERRITOS 

15961S. Piuma Ave. 
Cerritos, CA 90703 


MOST AFFORDABLE 420 CARDS IN SOCAL 


SHOW US ANY COMPETING AD AND WE WILL BEAT IT BY $5!' 


Evaluations 


By Dr. Raja Toke 


Spring Compassion Deal 
Medical $ 


24/7 

online & phone 
verification 


Open 7 Days a Week 
Walk-Ins Welcome! 
Monday-Sunday 
9am to 6pm 


Marijuana 
Cards 

Starting as low as: 


24 


( 562 ) 599-8420 



BOOK YOUR APPOINTMENT TODAY 


RENEWALS $24/ NEW PATIENTS $29 


X; J 

Real Doctors! No Skype! 

720 ALAMITOS AVE., UNIT A, LONG BEACH 90813 
MON-SAT 11AM-7PM 

SoCal420docs.com 



BRIAN GAMBLE, M.D. 


24/7 

Verification! 


Professional 
Photo 
ID Cards 


BRIAN GAMBLE MLB. j 


NEW PATIENTS 


RENEWALS 






NO WAITING, FAST PROCESSING 






714-530-332^M 

12570 Brookhurst St. #1, Garden Grove CA. 92840 

VETERAN 8 SENIOR CITIZEN DISCOUNTS AVAILABLE 

^ MEDICAL MARIJUANA EVALUATIONS ^ 

WALK INS WELCOMED 


OPEN 7 DAYS A WEEK 

MON - SAT 9am - 7pm | SUN 10am - 6:30pm 

**BRING THREE AND THE FOURTH PERSON FREE!!! *TERMS AND CONDITIONS APPLY. EXPIRES 07/31/17 Q j 





























OC’S Best Evaluation Center 
Verity Holistics 

Center 

• Professional & Compassionate Practice 

• 24 Hour Online & Phone Verification 

• Physician Evaluation Given • Walk-ins Welcome! 


$25 


$35 

New Patients 


Releaf Renewals 

(Renewals Must Be From Our Physician) 

HOURS: 

Mon-Fri 11am-5:30pm 
Sat 11am-5pm 


• i 


// 


\ 


6833 Indiana Ave., Ste. #102 Riverside, CA 92506 
' 1540 E. Edinger Ste. D, Santa Ana, CA 92705 


Call for Appointments 

(657)251-8032 




4MKI ©uMSHT [MIGMSM, (SSfM 


OPEN 

Mon & Frt 12PM-7PM | 

Tues-Thurs & Sat 12PM-5PM 

Renewals 


gmm M m \ r A A "TA^ A 

aaaa a s'era ^ ffism. 
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New Patients 

$34 


£trfe@©SE9flS(? ©‘AM): 


ON THE BOARDER OFTUSTTN 

AND SANTA ANA. IN THE NEXUS GARDEN PLAZA 

IN BETWEEN THE S FWY AND TH E S5 FWY 

GET LEGAL NOW!!!!! 
SAFE ACCESS!!!!! 

www.4thStreetMedical.com 
No Appointment Necessary 


VearJne^ 


street 

medical 


11 1 M M M MI 




powered by: * Leafly 



1320 E. EDINGER AVE SANTA ANA, CA 92705// 714.486.1806 
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ORGANIC OC 

FOR THE CONSCIOUS CONNOISSUER 



GPS Driver 
Tracking 


Online Sign Up 
Online Ordering 
^ Text Ordering 


FREE 

WEED 



Vets r Disabled 
and Seniors 
get 15% Off 


All Organic Lab 
Tested Flowers 


21+ Over 
Will Call Location 

Vape It Up HB 

126 Main St. r Ste 103 
Huntington Beach, CA 92648 


WALNUT AVE. 


New Patient 

Special! 

DOGO l/8s or 

Gram of Concentrate 


Daily Specials 


. WAL 



PCH 


OrganicOC.com 


@TheOrganicOC 


@OrganicOC 


a 


@OrganicOC 







Ghews 




KOROVA 

UNRIVALED POTENCY 



REDEFINING THE RETAIL 
CANNABIS EXPERIENCE 



absoiutej^trocts 



Eel River 


FRIDAY 7/7 @ 3PM - 7PM 

ABSOLUTE XTRACTS - BUY ONE, GET ONE FREE 
MISS MARY JANE - BUY ONE, GET ONE FREE 


EEL RIVER - BUY TWO, GET ONE FREE 



f Leafly 


t Leaf ly 

HIGHWAY TOUR 

FRIDAY 7/7 

3PM - 7PM 


FIRST TIME PATIENTS 


BUY ONE, GET ONE FREE* 


FLOWER | CONCENTRATES | EDIBLES | VAPES 


5 GRAM 1/8TH SPECIAL* 


FEATURED BRAND 

Flavfy 

"If 21 + Q ^IPI n y ■!; 

(714) 576-2150 

1327 E. SAINT GERTRUDE PLACE, SANTA ANA, CA 92705 

WWW.BUDANDBLOOMOC.COM 

DISCLAIMER 

* APPLIES TO FIRST-TIME PATIENTS ONLY. FREE ITEM MUST BE OF EQUAL OR LESSER VALUE. FLOWER LIMITED TO 7G OF THE SAME 
FLOWER. CONCENTRATES LIMITED TO 1G. EDIBLES LIMITED TO ONE ITEM. MAY NOT BE USED WITH ANY OTHER OFFER OR 
PROMOTION. NOT REDEEMABLE FOR CASH. MAY NOT BE APPLIED TO PREVIOUS PURCHASES. OFFER SUBJECT TO CHANGE 

WITHOUT NOTICE. 

**VALID THROUGH JULY 7TH, 2017. AVAILABLE WHILE SUPPLIES LAST. LIMITED TO ONE 5 GRAM 1 /8TH DAILY PER PATIENT. APPLIES 
TO ANY STRAIN BELOW THE 55 SHELF. WE RESERVE THE RIGHT TO MODIFY OR CANCEL AT ANY TIME. 

















































PRESENT COUPON FOR DEAL 


420 


centroi' 


MEGASTOk£ 




REFER A FIRST TIME PATIENT & RECEIVE 


STORE CREDIT 


BEST SHELF IN THE OC 

REAL MEDICINE 
LET US HELP YOU FIND YOUR 
THERAPEUTIC RANGE 


FREE 

PREROLL 

WITH AD 


IT'S OIIR NAME, IT S OUR ADDRESS 

420 W CENTRAL AVENUE. SANTA ANA, CA 92707 
(714) 540-4420 ■ 420CENTRAL.ORG 

R ©OFFICIAL420CENTRAL Cl OFFICIAL420CENTRAL 


• 2 HEAVY HITTERS CARTRIDGES FOR $70 

• 20% OFF ALL EDIBLES Sr CBD PRODUCTS 

• 2 BRASS KNUCKLES FOR $80 , 

• $240 EXCLUSIVE SHELF OZ j 

• 2 FOR $40 

Bhang (All Natural), Kure, Pure organics. Flower of Life Cartridges 


HAD ONLY 




DAILY DEALS, STAMP CARDS, DOGO DEALS, 
OZ SPECIALS, ROSIN PRESS, & MORE! 

“Prop 64 compliant 

12541 BROOKHURST ST #101, GARDEN GROVE CA 
10:00 AM - 1:45AM DAILY ' 657-250-2151 
© TAKEITEZWELLNESS • TAKEITEZ87@GMAIL.COM 


Kn a/ 

bmp omp 

-/ / 


FTP OPTIONS: 

-5G EXCLUSIVE 1/8TH FOR $35 
OR 7G FOR $55 

-$10 OFF WAX/CONCENTRATES 

-$3 OFF EDIBLES 

(Deals Cannot Stack) 


free 


dab 


featuring: 


1 • Referral & Loyalty Program 


__ • Weekly & Monthly Giveaways 

Daily Deals and Jiappy Jiewvs! 


(Please ask our BTs!) 

$35 CAP • SC LAB TESTED STRAINS 






(Shews 


Sun-Wednesday 10am - 12am,Thurs - Saturday 10am - 1:45am 
12570 Brookhurst, Suite #4 Garden Grove, CA 92840 
949-518-7816 
#chopshopcollective 
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1-866-DELIVERY 

Order Online DeliveryGreens.com 

Out of state numbers call 714.393.4563 

The ONLY Superstore 
Delivery Service 

We deliver to ALL Orange County cities, 
including Newport Beach, Irvine, Costa 
Mesa, and Huntington Beach. 

WALK-IN STORE 
13872 Harbor Blvd., Suite IB 

Garden Grove 92843 

Quality, Selection, Service you can trust. 
EVERY TIME. 

21 + 

MARIJUANA 

DELIVERY 

SERVICE 


First Time Patients receive a 
FREE Private Reserve 1/8th with order. 



KIIVA 


CdiPor 


B 


TokeoftheWeek 

» ROBERT FLORES 

Rich Ninja 
Lemon Meringue 


T hese hot summer days call for ice-cold bev¬ 
erages and cool-sounding flower—such as 
the exclusive Rich Ninja Lemon Meringue sativa 
at 10 Spot Collective in SanTana. Mmmm... 
lemon meringue... 

The collective's name references its offer to 
first-time customers: $10 eighths of all top-shelf 
flower on your first visit—BOOM. (Regularly, 
it's $45 per eighth and $60 per quarter.) The Rich 
Ninja sativa is exclusive to 10 Spot, and I highly 
recommend trying it. More good news: Accord¬ 
ing to a pending Santa Ana City Council action, 
licensed dispensaries such as 10 Spot will be 
allowed to be open from 7 a.m. to 11 p.m. Final 
approval vote is scheduled for July 5, and then 10 
Spot will be your new favorite 7-Eleven! 

The Lemon Meringue strain is a result of 
crossing Lemon Skunk with Cookies and Cream 
to form a very potent marriage. It definitely has 
a strong citrus aroma, which is refreshing. After 
making my purchase, I headed home to kick it in 
my back yard, which has plenty of trees and foli¬ 
age to keep it cool. With these top-shelf strains, 

I like to carefully tear apart the buds, rather than 



ROBERT FLORES 

grind them—I don't want any of those potent 
little hairs sticking to the teeth of the grinder. 

The buds are very dense and skunky, and when 
I was done, my fingers smelled of lemon and pie 
crust. The firsttoke was smooth, filling my lungs 
with thick smoke. The Lemon Meringue tasted 
quite earthy, probably from all the tiny hairs that 
covered the nugs. 

I took my time, and by the fourth toke, I could 
feel the heaviness of my buzz—that was fast! 

I then took a break to have some ice cream—I 
didn't have the munchies, but I wanted to 
enjoy the slightly intense high. After finishing 
my cold treat, I packed another bowl. I didn't 
get that edginess that can come with a sativa 
high; instead I felt very relaxed and very high, 
though I didn't fall asleep. The Rich Ninja Lemon 
Meringue is a top-shelf flower that will relieve 
your anxiety, make you happy and give you a 
great buzz. I'll take that and a nice, cold beer! 

Available at 10 Spot Collective, 3242 S. Halladay, 
Santa Ana, (800) 836-7768. 


NEW 


MAUI WOWIE 

Sativa 

25.5% THC 

GELLATO 33 (LARRY BIRD) 

Hybrid 

27.4% THC 

MENDO BREATH 

Indica 

24.73% THC 

CARAMEL CAKE 

Hybrid 

34.81% THC 

OUADCHEM 

Indica 

26.2% THC 


STRAINS 

-E Deliveri 

Quality product to: 
LONG BEACH. 

HB. SEAL BEACH 
& surrounding cities. 



& NATURAL 


7 GRANS for $50 


GORILLA GLUE 


7H.330.0513 

Please see our entire menu at: 

PureAndNaturalTherapy.com 


FULLERTON 



EaseCanna 


4G8rtis 

1 Cmt cmbim idtk ooff&i. 1 

I DAILY DEAL | 

I- _ -I 

5G8*hs 
i EVERY i 

i W&d/ Sr 1 

L_J 

\ isiSih 

1 (jLbeigked out/ tty 1 

: 6 GRAMS ! 


F.T.P. 

SPECIAL 


Search: ecc on weedmaps 

FOR DAILY DEALS & FULL MENU! 

-High Qimlttg M exk -At 

'P/wfmimd Sr Ckm Ccmmbi a GoEwtim 

714-309-7772 

2435 E. ORANGETHORPE AVE. 
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TOP SHELF ANAHEIM 

CHECK IN BEFORE YOU TAKE FLIOHTI 


DEALS & OZ 
SPECIALS 


mB 


i 


§ 


Is 


SiTim 


anom 


DEALS CANNOT STACK 


3124 Id.Lincoln Ave.Anaheim (Entrance In Rear) 


7m.3fl5.7A14 0)topshelfanaheim3124 #TSAnaheim 


M8* 


*?KOROVA 


| RUMF>EL f 5TlLT^cTK| 

“XTRACTS 




PATIENT APPRECIATION PAY 


10am - 12am 

BOTH SHOPS OPEN DAILY 
714 . 586.1565 


Z7VC 


READY2REUP 


8851 CARDEN GROVE BLVD, STE 105 

GARDEN GROVE, CA 92844 


z&n 


4 GRAM 1/8THS ON ALL SHELVES 


in 


f'6 o 

* uncfi 

I # in 


$225 
$180/200 
$85-125 
$10 
$5 OFF 
$2 OFF 


OZ SPECIAL PR 
OZ SPECIAL TS 
SPECIAL COMP 
PR GRAMS 
ALL CARTS & WAX 
ALL EDIBLES 


R£JVE 


KOROMA 


n 

cn 


’A 


«• 


2X DABS • RAFFLE ■ 


BRING IN YOUR OLD 
SHOP -STAMP CARD & 
WE WILL MATCH IT 


£ RSJUP 

714 . 586.1565 


1175 CENTER ST. 

RIVERSIDE, CA 92507 



@ WESTSICEREUP. 



VENDOR DEMOS • FREE TACOS • DAB BAR 
R STONER KITS! 


*$50 SMALL STONER KIT 
*$100 MEDIUM STONER KIT 
>$200 LARGE STONER KIT 


FTP DEAL AWARDED 3X 
WITHIN FIRST MONTH 
OF VISIT 


GREEN LIGHTS 
MATTER 



REFER A PATIENT ^ SUN ’ BUY 8THS GET FREE 

KErClv M rMI ICIN l 0 R OFF EXTRACTS 

BOTH PATIENTS WILLfg M oh J- OFF EXTRACTS 

GET SUPERSIZED tues- senior/veteran 


MON- OFF EXTRACTS 
TUES- SENIOR/VETERAN I 
WED- BUY 8THS GET FREE 
THURS- f OFF HOLY WATER 
FRI- OFF EDIBLES 

i SAT- OFF GLASS 


FIRST TIME PATIENTS 

- FIRST TIME PATIENTS: 
SUPERSIZE YOUR 

TOP CONE, OR 
FF EDIBLE. 

* REFER A PATIENT, BOTH 
PATIENTS WILL GET 
I SU PERSIZED T O 7G. 

- SENIOR & VETERAN 
APPRECIATION EVERY 

ENTIRE PURCHASE} 
EXCLUSION MAY APPLY 


© @0C3CANNABISCLUB VmW 

yk' h®“ e Km(T.A p^r*s KIVA R£j i 


Critical 


KRYPTED 


[%r<k Qpen 1 davs a week * Mon-Sat I0am-8pm, Sun 1lam-7pm 

oc3dispensary.com Tjt- 

& 714 - 754-1348 

W 3122 Halladay Street, Santa Ana, CA 92705 w™ tLeaf| y 
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July 07-13, 2017 music culture film food calendar feature the county contents 



WopUtWasAcufe 


FULL BODY MASSAGE 
SPECIAL $30 HHR 
$45 HHR & FREE SHOWER 

BRING THIS AD FOR SPECIAL<1>MM 


714 - 886-2656 


OPEN 7 DAYS/WEEK 10AM-10PM 


221S. MAGNOLIA AYE #B ANAHEIM CA 92804 



$45/30-MINUTE MASSAGE 


FREE TABLE SHOWER 
yfW KOREAN & THAI STAFF 

( 714 ) 395-9086 

STANTON, ORANGE COUNTY 



FULL BODY MASSAGE 


THAI MASSAGE 
SWEDISH MASSAGE 
DEEP TISSUE MASSAGE 
HOT OIL 


$35/30 minutes 
$50/60 minutes 
$85/90 minutes 
$100/120 minutes 


debit/credit card $3 extra / no refund 


657-208-3947 • 308 W. Ball Rd. Suite A, Anaheim, CA 92805 


915 

Adult Massage 


BLACK MALE & FEMALE 

5'4", 130 lbs of lean muscle, 
handsome face, smooth 
and athletic, Ocean view 
massage. Private Personal 
Training also avail. Michael 
(562)714-4270 
Or 2 Male Masseurs also avail. 
MC/Visa Accepted. 


-lutf/i- 



WEEKLY 


'Sail 

714 . 550.5900 


SAHARA 

THEATER 

^^■4 -Li 

18+ 


tj/fcf/ti/rc/o/r* 

DAY & NIGHT 

*AD NEEDED FOR 
FREE ENTRY 

'Tfew 

VIP SPECIALS! 

/■Off o»fo m WP 

saharatheater.xxx 

for roll call updates 
& weekly promotions. 


i 


m 

i 


1210 S. State College Blvd : 
Ste. C., Anaheim, CA 92806 

714.772.2242 




/SAHARATHEATER 

@SAHARA_THEATER 


•ONE MINIMUM DRINK PURCHASE REQUIRED 
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FIND REAL GAY MEN NEAR YOU 


REAL PEOPLE, 
REAL DESIRE, 
REAL FUN. 


Live 

links 


Try FREE: 714-627-2267 


More Local Numbers: 1-800-926-6000 


The hottest 

fonochat, place to 
meet Latinos! 


FREE TRIAL 


714.464.2989 


WHO ARE YOU AFTER DARK? 

Try FREE: 714-627-2273 

More Local Numbers: 1-800-700-6666 

redhotdateline.corr^l 8+ 

TRY FOR FREE 


Anatieim: 


GIITHPf 


AMERICA'S HOTTEST 

gw chatline ! 714 - 627-2269 


(7f4) 905-0050 

' www.megamates.com 18+ 



Turning down the lights with 
offers and specials from the 
sexiest places in OC...right 
into gour inbox. 

Si(fH up now to yui*i ueeess 


OS WEEKLY 


to our Jfier Dut^ncosUtter! OCWEEKLY.COM/SIGNUP 
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18475 BANDILIER CIR, FOUNTAIN VALLEY, CA 92708 | 714-550-5941 | OCWEEKLY.COM 

CONDITIONS: All advertisements are published upon the representation by the advertiser and/or agency that the agency and advertiser are authorized 
to publish the entire contents and subject matter thereof, that the contents are not unlawful, and do not infringe on the rights of any person or entity 
and that the agency and advertiser have obtained all necessary permission and releases. Upon the OC Weekly’s request, the agent or advertiser will 
produce all necessary permission and releases. In consideration of the publication of advertisements, the advertiser and agency will indemnify and save 
the OC Weekly harmless from and against any loss or expenses arising out of publication of such advertisements. The publisher reserves the right to 
revise, reject or omit without notice any advertisement at any time. The OC accepts no liability for it’s failure, for any cause, to insert an 
advertisement. Publication and placement of advertisements are not guaranteed. Liability for any error appearing in an advertisement is limited to the 
cost of the space actually occupied. No allowance, however, will be granted for an error that does not materially affect the value of an advertisement. 
To qualify for an adjustment, any error must be reported within 15 days of publication date. Credit for errors is limited to first insertion. Drawings, 
artwork and articles for reproduction are accepted only at the advertiser’s risk and should be clearly marked to facilitate their return. The OC Weekly 
reserves the right to revise its advertising rates at any time. Announcements of an increase shall be made four weeks in advance to contract advertis¬ 
ers. No verbal agreement altering the rates and/or the terms of this rate card shall be recognized. 
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195 

Position Wanted 


SecureAuth Corporation has 
an opening for a Public Re¬ 
lations Specialist at its office 
in Irvine, CA to manage the 
Company's public commu¬ 
nication with audiences in¬ 
cluding: consumers, inves¬ 
tors, reporters, and other 
media specialists. Requires 
5% international and 15% 
domestic travel, which is 
covered by Company.Please 
mail resume to: HR Team, 
8845 Irvine Center Drive, Ir¬ 
vine, CA 92618. EOE. 


Sr. AB-INITIO Developer, BS 
deg. in CS, Engg. or rel. & 5 
yrs' exp. Exp. in migrating 
code to higher environment 
& maintain versions 
of code using Ab-initio 
EME. Skills: Ab-initio CDE, 
Continuous flows, Metadata 
Hub, ACE, BRE, Other Ab- 
initio tools, Unix/Linux, 
Teradata, Oracle, MS SQL, 
Autosys/Mastro, Two OPCE. 
Travel and/or relocation 
throughout the US is re¬ 
quired. No telecommuting. 
Send Resume to Morris & 
Willner Partners, Inc., 201 
Sandpointe Ave, Ste. 200, 
Santa Ana, CA, 92707 



DISPENSARY 


Organic OC: FREE WEED!! FTP - DOCO 1/8‘s or Cram of 
Concentrate 

Delivery for the Conscious Connoissuer! All Organic, Lab Tested 
Flowers! 

60 minutes or less - OrganicOC.com 
949-705-6853 


420 Central: Free Pre-roll with ad | Free Weed Referral: 

Refer FTP receive $50 Credit] 

420 W Central Ave Santa Ana ,CA 92707 | 714-540-4420 


STOREFRONT 


Take it EZ wellness: 2 Heavy Hitters Cartridges for $70 | 
20% off Edibles & CBD Products 112541 Brookhurst st ste 
#101 Carden Grove, Ca | 657-250-2151 


Develop IT solutions for bus. 
sys.; MS in CIS or equiv., or 
BS or equiv. + 5 yrs exp. 
in CIS reqid; Send resume 
to Solomon America, Inc. 
17151 Newhope St., #201, 
Fountain Valley, CA 92708 


Stew Miller Painting: Painter 
Specialize in quality painting 
projects; interior and exte¬ 
rior painting. Apply coats of 
paint, enamel, varnish, or 
lacquer to residential and 
commercial structures. Must 
read painting order from 
supervisor and choose 
previously mixed paints. 
Usage of scraper, blowtorch, 
wire brush, paint remover, 
putty knife, caulking and 
spray gun, paint rollers and 
brushes is necessary. 2yrs 
experience required. Submit 
resumes to: 27102 Huerta, 
Mission Viejo Ca 92692 


Lemonlight Media Inc. 
seeks Graphic Designer. BA/ 
BS & 24 mths. exp. reqd. 
Design graphics for clients' 
marketing materials. Work 
site: Marina Del Rey, CA. Mail 
resumes to 4063A Glencoe 
Avenue, Marina del Rey, CA 
90292. 


MARKET RESEARCH ANALYST, 
Wireless Contracts: Research 
market conditions in 
wireless phone contracts. 

Determine methods, 
procedures to gather data. 
Contact relevant persons, 
companies to project 
demands & tech, trends. 
Gather data on competitors. 
Examine, analyze data with 
statistical & Excel programs 
to make sales & marketing 
forecast. Prepare reports, 
suggest marketing strate¬ 
gies. Send ad & resume to 
President, IIG Wireless, Inc. 
13247 Harbor Blvd., Carden 
Grove, CA 92843. 


Interested candidates send 
resume to: Coogle Inc., PO 
Box 26184 San Francisco, 
CA 94126 Attn: A. Johnson. 
Please reference job # 
below: 

Software Engineer (Irvine, 
CA) Design, develop, modify, 
&/or test software needed 
for various Coogle projects. 
#1615.7158 Exp Inch C++, 
Java, JavaScript, or HTML; 
Database; Data mining or 
machine leaning; Obj orient 
analysis & des; & A.I. or nat 
lang process. 


Dental Operations Special¬ 
ist position in Irvine, CA: 
Must evaluate operational 
practices; oversee opera¬ 
tional plans & budgets for 
a dental laboratory; assess 
productivity; ensure techni¬ 
cians understand work 
orders; monitor marketing 
plans; communicate w/ 
dental clients. Must have 
an MBA. Must have knowl 
in dentistry. Resumes to 
Dental Digital Design, Inc 
17781 Sky Park Circle, Ste D, 
Irvine, CA 92614. 


Computer Programmer: 
B.S.C.S. req'd. Send resumes 
to: Polaris E-Commerce, 
Inc., 1941 E. Occidental St., 
Santa Ana, CA 92705, Attn: 

I. Hwang. 


Interested candidates send 
resume to: Coogle Inc., PO 
Box 26184 San Francisco, 

CA 94126 Attn: A. Johnson. 
Please reference job # be¬ 
low: Software Engineer (Ir¬ 
vine, CA) Design, develop, 
modify, &/or test software 
needed for various Coogle 
projects. #1615.21807 Exp 
Inch Java; distr sys; low-la¬ 
tency & high-throughput 
apps; databases, data mod- 
elg, & indexg; sw dsgn patts 
& obj orient dsgn; big data 
& parallel data process 
frameworks, MapReduce; & 
prob solv skills & data struc¬ 
tures. 


Application Engineer sought 
by Standard Cable USA Inc. 

to design mechanical & 
electromechanical outlay for 
fabrication of wires, cables, 
power cords, etc. Job site: 
Rancho Santa Margarita, CA. 
Resume to 23126 Arroyo 
Vista Ave., Rancho Santa 
Margarita, CA 92688. Attn. 
_Ann Tai_ 

Senior Software Engineer, 
Research Affiliates, Newport 
Beach, CA: Design, develop, 
& test custom software so¬ 
lutions for Microsoft Dy¬ 
namics CRM, Microsoft 
Sharepoint & Microsoft SSIS 
platforms. Collect business 
reqs. & develop functional 
specs. Represent limitations 
of software platforms. 
Translate functional specs, 
into technical specs. & de¬ 
signs. Write efficient code 
using the technology se¬ 
lected for the project. Per¬ 
form unit tests on custom 
solutions. Complete inte¬ 
gration tests on customs 
solutions. Troubleshoot & 
debug problems in code 
and software releases. Pro¬ 
vide off-hours technical 
support as needed. Must 
have a Bachelor's Degree in 
Computer Information Sys¬ 
tems, Computer Engineer¬ 
ing or related field & 6 yrs. 
exp. w/ software develop¬ 
ment in Microsoft Visual C#, 
JavaScript, Transact-SQL, Mi- 
crosoft.NETframework, Mi¬ 
crosoft Dynamics CRM, Mi¬ 
crosoft Sharepoint, & 
Microsoft SSIS. Exp. may be 
gained concurrently. Email 
resume to humancapi- 
tal@rallc.com. No calls. 


Sales Engineer: Oversee 
product dev't process & 
perform final product in- 
spec to identify tech issues 
b/f product launch; prepare 
sales eng reports, etc. Req: 

BS in Polymer Science & 
Eng; must have taken "Poly¬ 
merization Chemistry" & 
"Polymerization Reaction 
Engineering" courses. Send 
resume to:MMD Int'l, Inc. 
Attn: Woo Suh. 2500 W. 
Orangethorpe Ave. # 122 
Fullerton, CA 92833 


PCB Design Engr (Job code: 
PDE-SB) Design & layout 
complex, multi-layer PCBs 
using Altium 16. Reqs 
BS+2yrs exp. Mail resumes 
to Boundary Devices, Attn: 
HR, 21072 Bake Pkwy, Ste 
100, Lake Forest, CA 92630. 
Must ref job title & code 


Database Administrator: 
Develop IT solutions for bus. 
sys.; MS in CIS or equiv., or 
BS or equiv. + 5 yrs exp. 
in CIS req'd; Send resume 
to Solomon America, Inc. 
17151 Newhope St., # 201, 
Fountain Valley, CA 92708 


Restaurant General Mgr: 
Responsible for managing 
overall day-to-day opera¬ 
tion & supervision of entire 
staff, ensure high level of 
customer satisfaction, etc. 
Req:BS in Hospitality Mgmt; 
must have taken "Hospi¬ 
tality Mktg Mgmt" and 
"Hospitality Industry Mana¬ 
gerial Accounting" courses. 
Send resume to:Two Two 
Fried Chicken, Inc.Attn: 
James Ha 

1707 E. Del Amo Blvd. 
Carson, CA 90746 


Mechanical Engineer: F/T. 
Masters Degree in Mechani¬ 
cal Engineering, Resume to: 
Bi-Search International, Inc. 
17750 Gillette Ave. Irvine, 

CA 92614. 


Market Research Analyst: 
F/T. BA in Business Admin, 
or related. Resume to: 
Bi-Search International, Inc. 
17750 Gillette Ave. Irvine, 
CA 92614. 


Marketing Specialist (Irvine, 
CA)Research demograph¬ 
ics/age of potential clients 
& analyze data for market 
targeting; Act as liaison be¬ 
tween company and clients, 
mainly within Asian com¬ 
munities in Orange County; 
Perform data collection/re¬ 
search on current & future 
market trends. 40hrs/wk 
Bachelor in Business Eco¬ 
nomics or related req'd. Re¬ 
sume to US Arts & Design, 
Inc. Attn: Whitney Sheu 690 
Roosevelt, Irvine, CA 92620 


Director of Reimburse¬ 
ment Management 

Prime Healthcare 
Anaheim,LLC d/b/a West 
Anaheim Medical Center in 
Anaheim, CA seeks a 
Director of Reimbursement 
Management to be 
responsible for day-to-day 
management of coding, 
CDI, HIM & reimbursement 
issues. Travel required 
throughout Orange County, 
CA on a weekly basis. Mail 
your resume with a copy of 
this ad to Aditya 
Stanam, 3300 E. Cuasti 
Road, Ontario, CA 91761. 


Commercial Loan Officer: 
Develop core Commer¬ 
cial loan customers & 
relationships. Interview loan 
applicants and evaluates 
credit data, cash flow, 
financial statements, and 
collateral to determine their 
credit worthiness. Evaluate 
and/or recommend ap¬ 
proval of commercial loans. 
Service the loan from loan 
closing to the date of loan 
payoff; ensures customer 
satisfaction throughout the 
life of the loans, resolving 
roblems as they arise; 
achelor in business, fi¬ 
nance, economics or related 
field reqd; 40hrs/wk; Work 
location is 8942 Carden 
Grove Blvd., #109A, Carden 
Grove, CA 92844, resume to 
Hanin Federal Credit Union, 
3700 Wilshire Blvd. #104, Los 
Angeles, CA 90010. 


Graphic Designer 

Apply by mail only to 
Primevalue Technology 
Corp., 1590 N. Batavia St., 
#2, Orange, CA 92867, attn. 
President. 


Sr. Auditor: conduct audit, 
review & prepare reports; 
BA/BS in accounting; 40hrs/ 
wk; Apply to Hall & Company 
CPAs and Consultants, Inc. 
Attn: HR, 111 Pacifica, Ste. 
300, Irvine, CA 92618. 


FINANCIAL CONTROLLER 

Full-service printer seeks a 
f/t financial controller. 

Req. Master degree in 
accounting with 1 yr prior 
accounting experience, 
plus experience using 
Microsoft Office Suite. Must 
also have passed all four 
CPA examinations. Jobsite: 
Irvine CA. Send resume to: 
Tony Liu, Manager, R.D. Yin, 
Inc., 17352 Murphy Ave., 
Irvine, CA 92614. 


Chief Engineer (Irvine, CA). 
Engineering mgt of design 
and production mechanical 
engineering heat exchange 
units for manufacturing 
of cans. M.S. Mechanical 
Engineering & 24 months 
exp. Exp. to include heat 
exchange units, Fluent, An- 
sys, & Solidworks. Resume 
to Mitchell Joseph, Joseph 
Manufacturing Company, 
1711 Langley Ave., Irvine, 
CA 92614. 


Graphic Designer 

Apply by mail only to Made 
By Johnny Croup, Inc., 1751 
E. Del Amo Blvd., Carson, CA 
90746, attn. President. 


Ericsson Inc., Engineer-Ser¬ 
vices RF Irvine, CA - perform 
radio network design, RF 
tuning, optimization, & 
other RF related service 
activities for high capac¬ 
ity wireless networks. Mail 
resume Ericsson Inc. 6300 
Legacy Dr, R1-C12, Plano, TX 
75024; ID# 17-CA-681. 


Chemical Engineer 
Recon Engineering & Con¬ 
struction, Inc. is hiring in 
Los Alamitos. Must have at 
least 2 years of progressive 
experience as a Chemical 
Engineer. Assess chemical 
equipment and processes 
to improve performance 
while ensuring compliance 
with safety and environ¬ 
mental regulations. Full¬ 
time. Mail Resume to PO. 
Box 93120, Long Beach, CA 
90809 


Marketing Specialist (Irvine, 
CA)Research demograph¬ 
ics/age of potential clients 
& analyze data for market 
targeting; Act as liaison 
between company and 
clients, mainly within Asian 
communities in Orange 
County; Perform data col¬ 
lection/research on current 
& future market trends. 
40hrs/wk Bachelor in Busi¬ 
ness Economics or related 
req'd. Resume to US Arts & 
Design, Inc. Attn: Whitney 
Sheu 690 Roosevelt, Irvine, 
CA 92620 


Market Research Analyst 
(Job Site: Irvine, CA), BaDa 
International, Inc. B.A. req'd. 
Send resume to 16590 
Aston Irvine, CA 92606 


Market Research Analysts: 
Collect & analyze market 
data to predict & assess 
company's position in 
solar panel bus. & report 
to mgmt. Req'd: BA/BS in 
Econ., Int'l Bus., or Bus. 
Admin. Mail resume: WEGEN 
SOLAR INC. 1511 E. Oran¬ 
gethorpe Ave. #D Fullerton, 
CA 92831 


Sr. SAP MM Consultant, MS 
deg. in CIS, IT, MIS or related 
& 1 yr exp. Exp. in Supply 
Chain Optimization. Skills: 
SAP MM, Tableau Reporting 
& Analysis ,VBA, SQL, MS 
Visio, Six Sigma Methodol¬ 
ogy. Travel &/or reloc. 
throughout the US req'd. 
Mail resume to Morris & 
Willner Partners, Inc., 201 
Sandpointe Ave, Ste. 200, 
Santa Ana, CA, 92707 


Software Engineer (Mul¬ 
tiple Openings) to develop, 
implement and maintain 
client-server applications 
and business logic layers us¬ 
ing Microsoft Visual Studio, 
Microsoft SQL, Server and 
stored procedures. Code 
software components in 
C#, C++, Visual Basic, NET, 
SQL, and related scripting 
languages. Perform web 
development using HTML5, 
JavaScript, and related 
technologies. Requires 
Bachelor's degree in 
Computer Science. Job site 
and interview: Irvine, CA. 

Mail your resume to Human 
Resources at Prism Software 
Corporation at 15500-C 
Rockfield Blvd. Irvine, CA 
92618. 


CANVASSERS NEEDED UP 
TO $25/hr. 

Are you a high energy 
person? We run an exciting 
marketing campaign with 
a fast track into sales for 
the right person. You can 
quickly advance in the 
company. We have higher 
commission than other 
companies. We offer a base 
pay plus bonuses with 
daily cash paid out! Our top 
producer will make over 
$70,000 this year. Call today 
for an interview ask for 
Cheyenne 714-975-9020 


MARKET RESEARCH ANALYST 
Research market conditions, 
competitors & forecast sales 
trends; Master's Degree in 
related fields; Mail resume 
to: AC I LAW CROUP, PC 
(J.J.KIM & ASSOCIATES) Attn: 
Jin Kim, 6 Centerpointe Dr., 
Ste. 630, La Palma, CA 90623 


Market Research Analyst 

Apply by mail only to 
Remote Control Systems, 
Inc., 3900 Prospect Ave., #B, 
Yorba Linda, CA 92886, attn. 
President. 


Youth Minister 

Apply by mail to SC Hebron 
Church, 2221 Colchester Dr., 
Anaheim, CA 92804, attn. 
Pastor. 


Audio/Speech Processing 
Algorithm Engineers 
Certified Public Accountant 
(Irvine, CA) Perform financial 
statement audits for CPA 
firm clients. California CPA 
license req'd. Resume to: 

PK LLP, 2100 Main St., #200, 
Irvine, CA 92614. 


ASTROLOGERS, 
PSYCHICS, TAROT READ¬ 
ERS NEEDED! P/T F/T 
$12-$36 per hour, 
tambien en Espanol. 
954-524-9029 


Accountant 

B.A. in Acct. or Bus. Admin, 
req'd. Job Site: 

Santa Ana, CA 92707. 

Send resumes to: Ony 
Clo, Inc., 

3250 Wilshire Bl.,#1600, 

LA, CA 90010, Attn: J. Oh. 


South Coast Safe Access: FTP: Buy an 1/8, Get a FREE 1/8 
11900 Warner Ave Ste. A, Santa Ana 92705 I 949.474.7272 | 
Mon-Sat 10am-8pm Sun 11am-/pm 


Top Shelf Anaheim: $35 CAP | FTP: 4.5 Cram 8th OR $10 
OFF Concentrates | Free DABS with Any Donation. DOCO Deals 
& oz Specials 

3124 W. Lincoln Ave. Anaheim | 714.385.7814 


Ease Canna: ftp- All 8th will be weighed out to 4 CRAMS!! | 
2435 E. Orangethorpe Ave., Fullerton, CA 92831 
714-309-7772 


RE-UP: FTP Rewarded 3x Within the First Month (8851 Carden 
Grove Blvd ste #150 Carden Grove , CA 92844 


From The Earth: We are the largest dispensary in Orange 
County! 3023 South Orange Avenue, Santa Ana, CA 92707 
Tel (657) 44-GREEN (47336) | www.FTEOC.com 


Green Mile Collective: First Time Patients Receive a FREE 
Private Reserve 1/8th with order. The Only Superstore 
Delivery Service | Call 1-866-DELIVERY or Order Online at 
DeliveryCreens.com 


DELIVERY 


ORGANIC REMEDY OC: Messengers Of Mother Nature We 
Offer The Finest Organic Medical Cannabis, Cbd Products, 
Vapes And Edibles Delivered! 8G For $60, Oz For $180. Free 
Gifts With Every Donation. 
Choose>Recieve>Enjoy! 714-276-7718 


SugarLeaf wellness 

The first South Orange County Craft Cannabis Delivery 
Service. FTP Free 4 gram 8th + Daily Deals. Order online: www. 
sugarleafwellness.com 

Call or Text 855.949.4200 Find Us on WeedMaps & Leafly | 
Open Daily 10 am-10 pm 


THE WAY HOME: Serving all; South of Irvine w/10g@$75 se¬ 
lect strains. SAFE-PROFESSIONAL-PROMPT-COURTEOUS-CLEAN 
| WE OFFER ONLY THE BEST TOP SHELF/CHEMICAL-FREE PROD¬ 
UCTS | FLOWER-CONCENTRATES-CBD-EDIBLES-ACCESSORIES 
DO ITALLONLINE@WWW.THEWAYHOMEOC.COM OR 
CALL/TEXT 760.586.9835 OR INFO@THEWAYHOMEOC.COM 


Pure & Natural Therapy: Delivering quality product to 
LB, HB, Seal Beach & Surrounding Cities | 7 Crams for $50 
on SELECT STRAINS | 3 FREE pre-rolls with every order* | 
714.330.0513 


530 

Misc. Services DR. EVALUATIONS 


WANTS TO purchase miner¬ 
als and other oil & gas inter¬ 
ests. Send details to PO. 

Box 13557, Denver, Co 
80201 


VERITY HOLISTICS CENTER: Renewals $25 / New Patient 
- $35 

657.251.8032 /1540 E Edinger Ste. D Santa Ana CA 92705 
6833 Indiana Ste. #102, Riverside CA 92506 


DIATOMACEOUS EARTH- 
FOOD GRADE 100% Use to 
Protect Carden Plants. Use 
in Animal Feed & More. 
OMRI Listed-Meets Organic 
Use Standards. Professional 
Powder Duster Applicator 
Included. BUY ONLINE 
ONLYhomedepot.com 


4th St Medical: Renewals $29 | New Patients $34 with ad. 
2112 E. 4th St., #111, Santa Ana | 714-599-7970 | 4thStreet- 
Medical.com 


OC 420 Evaluations: New Patients - $29 | Renewals - $19 
1490 E. Lincoln Ave., Anaheim 92805 - 714.215.0190 
1671 W. Katella Ave, Suite #130 Anaheim - 855.665.3825 
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LUlWEEKLY<BaHet«n 

ADS START AT $25 PER WEEK TO ADVERTISE, CALL 714.550.5941 


£ Quini. SOUTHERN CALIFORNIA'S 

a5p rUlrlU5„ guide to cannabis 

Find local cannabis collectives in your area! 
Weekly medicinal marijuana reviews 

p0tplus.c0m 1 POWERED by [^WEEKLY ■ 



OC’s Premeier Music Rehersal Studios 

Lockout Music Studios 


LockoutMusicStudios.com | 714- 997-1380 


Need a Culinary Space to Cook in? 
The East End Incubator Kitchens 
201 East 4th St, Santa Ana 
714-486-0700 


The kaaboo Lineup & Tix are Here! 

Pink, Red Hot Chilli Peppers, Tom Petty and more 
Get tix at KaabooDelMar.com 


VIP Party with Open Bar 

Complimentary vodka cocktails from 9:30pm -11:00pm 
Foundation Room - House of Blues 
(714) 520-2304 


More Than Just Sofas! 

The Sofa Company - OPEN Daily 
1920 Newport Blvd. Costa Mesa 
(949) 356-5180 thesofaco.com/ocw 


how do Ofc 

YOU RANK? 

The Best in Search Engine Marketing 
and Search Engine Optimization 

WT DIGITAL 

▼SERVICES 

A division of OC Weekly 

Get started today with a FREE Digital Audit. 

714.550.5900 rwhipple@ocweekly.com S Fortner 



Couples Only Luxury NUDE Spa 

Sensual Hedonism IN LA! 

24/7 dance club! 

Mineral Water Pools! 

NUDE Lifestyles Resort Club & Hotel 
760-251-4744 
www.NudeSpa.com 


Fairmont Private School 

voted Best Private in OC 

Schedule a tour at FairmontSchools.com 


German Shepard Rescues Looking For Homes! 
German Shepard Rescue of Orange County 
Visit CSR0C.org or Donate Today 


Chic ft Nile Rodgers - July 15 
Fantasy Springs Resort & Casino 
visit FantasySpringsResort.com for tix 


Happy Hour at Shenanigans! 
4PM -7Pm M-F 

423 Shorline village Dr. Long Beach 
Shenaninganlb.com 


Free Meal! Buy One Meal Get 2nd Free! 

99 Cent Tacos All Day 

Cancun Fresh 

1801 Newport St. Fountain Valley | 714.427.0008 


Shed the Unwanted Weight! 

HCG Injections, only $9 per shot 

New Fat Burning Laser Procedure, $750 per area 

OC Weight Loss & Anti Aging Center 714.544.8678 


walk-ins welcome! 

Nail Spa & Waxing, Open Mon - Sat 9AM - 7PM 
Sun 10AM - 5PM 

Primp & Polish Nail Spa 714 - 723 - 3628 


NEW: 

Chef TLC Sidewalk Cafe 
Gourmet Food Truck & Catering Services 
Servicing Newport Beach, Corona Del Mar, Costa Mesa 
(949) 706-4003 


All New Dance & Prices 


FREE ADMISSION All Day, All Night 


Taboo Gentlemen s Club 
3025 La Mesa, Anaheim | 714.630.5069 


Oeeks Who Drink! 

750+ venues, 42 states, Trivia 
OeeksWhoDrink.com 


Best Barbershop in OC! 

The Proper Barbershop I 7532 E. Chapman Ave Orange 
(714) 602 -7165 


Let Us Cater Your Next Bridal or Tea Event 
One Love Tea N Eats 
1-844-6TEATIME 


free Special Malaysian Beverage with meal purchase 

Best Crispy Skin Pork Belly 
Seasons Kitchen USA 
seasonskitchenusa.com 


EVICTION? / SHERIFF LOCKOUT? 

714-265-7648 from $99 

www.StayPutForMonths.com 


ADVERTISE WITH 

MEEKLY 

CALL 714.550.5900 


Camp Kidseum at Bowers! 

9 Week of Speciliazed Camps 
June 19 - Aug 18 
Visit bowers.org/kidseum 


Ohana Fest2017 is Back! 

Social Distortion, Eddie Veder, Jack Johson 
Sept 8-10, Tix at TheOhanaFest.com 


dj Shadow at House of Blues 
Doors Open at 7PM | July 18 
visit HouseofBlues.com/Anaheim for tix 


Astrologers-Psychics-Tarot Readers 
P/T F/T $12-$36/hr. tambien en Espanol. 954.524.9029 


Buy-Sell-Trade On The Spot! 

Buffalo Exchange 

Fullerton | Costa Mesa | Long Beach | buffaloexchange.com 


The world Famous Body Electric Tattoo 

bodyelectrictattoo.com 323-95404 
72741/2 Melrose Ave. Los Angeles 


Free Admission Day & Night 

New VIP Specials at Saraha Theater 
1210 S. State College Blvd. Anaheim 714.772.2242 


Dee Lux Boutique 

Buy $$ell Trade 

209 N Broadway, Santa Ana (714) 760-4801 MyDeeLux.com 




















































KOROVA KIVA ^ 

UNRIVALED POTENCY “* — _■ -* — 


LIQUID^OLD 

































VOTED 


Christopher Glew 


BEST LAWYER 


2016 




Cfant*' Choice 

l Bll j 


MEMBERS: OC NORML 
NORML Legal Committee 


GLEWKIMLAW.COM • CALL FOR FREE CONSULTATION 
TOLL FREE (866) 648-0004 • 714-231-4435 


Christopher Glew 


DEFENSE ATTORNEY IN 
SOUTHERN CALIFORNIA 

Winning groundbreaking trials 
in the field of medical marijuana 
in the state of California. Called 
“The hottest criminal defense 
attorney in Orange County,” 
he has been recognized as one 
of the 2015 Top Lawyers in 
California by American Lawyer 
Media, and one of the Top TOO 
Criminal Trial Lawyers Southern 
California by the National Trial 
Lawyers Association. 

CANNABIS 

BUSINESS LICENSING 
CANNABIS 

REGULATORY PR ACTICE 
CRIMINAL LAW 

All Drug Offenses, 

Dili, Felonies, 

Misdemeanors 


TOP RATEDLAWYERS 




LAW OFFICES OF GLEW & KIM 










